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Here's a view of our present location 

The building ot the far left is our 

Annex (3,000 sq. ft which we use 

a laboratory and office. The studio 

has 4,000 sq. ft. devoted to 

nd dressing rooms customer 

ta ties and sale room 

All these areas are complete 
onditioned.*’ 
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Ed Curry of Milwaukee Builds 
a little Business into a Big One 


“This was our original location, now a 
Gift and Flower Shop. Had a total of 800 
square feet. It may interest you to know 
we had no camera room or facilities in 
this location for the first 1% years be- 
cause we thought that all portraits should 
be made in the home as a result of a 
coupon sale.” 


Asked to liquidate a small studio in 1941, he bought into 
it instead and increased its sales by 8 times in 11 years. 


“The only claim to ‘glory’ that | 
have in photography is based on 
my supposed knack with ‘business 
methods’ and ‘promotional activi- 
ties’. So with that preamble I'll get 
on with my story. 


“Left the farm at thirteen in 1916. 
Went from lumber camps — to auto 
sales — to politics. Was elected 
chairman of the Democratic County 
Committee of Milwaukee in 1936, 
reelected in 1938 and 1940. 


“In July, 1941, as a friendly favor 
took over the task of liquidating 
the Tiny Tots Studio here in Mil- 
waukee, a home service coupon 
operation. They had no money and 
lots of bills and no hope. All | can 
claim credit for was ‘throwing out 
the drunks and keeping the cash 
intact!’ With that simple adjustment 
the little business actually pros- 
pered and by January of 1942 had 
some cash, some materials and no 
unpaid bills. About then Portrait 
Photography began to look good 
to me, so | bought in and am 
happy to say have had no regrets. 


“The sales for 1941 were $26,000, 
handled by an average of 17 


employees, all underpaid. Our sales 
for this year will exceed 8 times 
that amount, handled by an aver- 
age staff of 24, all very well com- 
pensated. (Without these folks | 
couldn't have got to first base.) We 
eliminated the coupon approach 5 
years ago — too much work for 
too little return. We are = strong 
believers in new things, new ap 
proaches, new methods and equip- 
ment, with the oft-repeated slogan, 
‘Anything we did a year ago 
must be hopelessly obsolete — do 
it differently’. 


“The only exception to that rule is 
the source of our mounts. We have 
used Gross Mounts exclusively for 
most of those 11 years and are 
using them exclusively now. The 
quality of mounts, the friendly 
service and the helpful cooperation 
of the Gross Company make us 
very proud to say that we hope to 
forever remain a member of their 
clientele.” 


Edward P. Curry 
COLLINS STUDIOS 


Milwaukee, Wisconsin 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS ° 
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For finer, 





more personalized portraits 


KNOW YOUR 
ANSCO 
INDIATONE! 

































No other enlarging papet 
you have ever used can offer 
Indiatone’s unlimited oppor- 
tunities for personalizing each 
portrait order you print. 


The improved — Indiatone 
emulsion has long been famous 
for its rich gradation, and for 
its extreme exposure-develop- 
ment latitude. But equally im- 
portant is Indiatone’s gratify- 
ing response to developing 
manipulation, and to a whole 
range of toning treatments 
including easily used Ansco 
Liquid Flemish Toner. 


You'll find it good business 
to familiarize yourself with a// 
the rich and varied effects you 
can obtain with Indiatone. 
These effects can give your 
portraits a lovelier, more per- 
sonalized quality that can 
mean more and more profitable 
orders! 


Ansco, Binghamton, N. Y. 
A Division of General Aniline 
& Film Corporation. “From 


Researt h to Reality ie 







Ask for ANSCO INDIATONE PAPER 
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Flashed by A. R. Thiel, Cleveland, Ohio 


Idea for extra sales...with G-E PHOTOFLASH 


When you're in the home shooting portraits of 


children, be sure to look around for any family pets. 


For the combination of pet and child usually sells an 
extra picture. And General Electric Photoflash offers 
an effective way to light such shots. 

Because G-E flash gives the extra punch you need to 
catch action—and helps you avoid having pets get rest- 
less under continuous light. Also, it’s easy to“*bounce”’ 
or diffuse for the effects you want. Try G-E Photoflash, 
and this “idea for extra sales,”’on your next job! 166-2130 

Focal-plane 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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Our Seventh Blue Ribbon 
Contest 


By Charles Abel, A.R.P.S., 
Hon.M.Photog. 


SEPTEMBER 15 was closing day for our Seventh Blue 
Ribbon Contest and, as always, the judges had hardly 
completed making their selections before more pack- 
ages were arriving. In accordance with the rules these 
late-comers were automatically held over for the Eighth 
Contest, announced elsewhere in this issue. There 
were many fewer entries of only one or two prints, 
more of our readers taking advantage of the better 
opportunity for a prize that results from a complete 
entry of three prints. General quality also improved, 
making this job one of the toughest yet for the judges. 


On the whole entrants have been following the 
rules very well, another trend which has shown con- 
sistent improvement, but we must ask again that photo- 
mailers be used and that the flaps be not taped or 
glued down. Also the use of adhesive tape to fasten 
prints to the corrugated boards or other stiffeners is 
becoming a disturbing factor. Such tape leaves sticky 
spots on the backs of the prints and is likely to cause 
damage to others with which they come in contact. 

For once we had comporatively few prints of 
children and on the other hand quite a number of 
brides, so now for the Eighth Contest we would like 
to see a gocdly assortment of groups. This time the 
most logical breakdown became: Portraiture, Commer- 
cial and Pictorial, and Brides, and the judges acted 
accordingly. As usual checks were sent to the winners 
a few days after the Contest closed and all photo- 
graphs were returned except those temporarily retained 
for reproduction. Here are the results and the issues 
in which the photographs will be reproduced: 

NOVEMBER: Portraiture 

Blue Ribbon Photograph: Will A. Rheault, 
Manchester, N. H. 

Honorable Mention: Wolfgang Pflanz, 
Linz, Austria 

Honorable Mention: J. A. Jowett, 
Prahran, Victoria, Australia 

DECEMBER: Commercial and Pictorial 

Blue Ribbon Photograph: Jack Polikoff, 
Monterey, Calif. 

Honorable Mention: Paul R. Helbig, 
Minneapolis, Minn. 

Honorable Mention: Joseph Adams, 
Brookhaven, N. Y. 

JANUARY: Brides 

Blue Ribbon Photograph: Hillyer C. Warlick, 
Macon, Ga. 

Honorable Mention: |. J. Van Imschoot, 
New Britain, Conn. 

Honorable Mention: Frank Murset, 
Cincinnati, Ohio 
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the ECONOMY line 


of photo envelope 
specialties 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 
* GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 
++. @ny quantity . . . speedy service . . . 
the best prices. Write for price list and 
samples TODAY. 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ with 300 attending, the 15th annual convention of 
the Prof. Photog. Assn. of Pennsylvania, held in Pitts 
burgh May 18-20, was a huge success. The program 
included Mrs. Harry M. Shaeffer, Altoona; Mr. and 
Mrs. Frank A. Gradler, Mount Pleasant; Vincent Thomas, 
M.Photog., of Kodak; Miss Sara Sakmar, Joseph Galla 
and Frank Bistricky, all of Pittsburgh; Owen Billman of 
Du Pont; Will Boon, Bryn Mawr; Paul George, Allen- 
town; A. C. Shelton of Ansco; Victor C. Otto of the 
Antonelli School, Philadelphia; Courneye Tourcotte, 
Muskegon, Mich. William H. Hines, Harrisburg, is the 
new pres.; Victor A. Rehula, Jr., Charleroi, Ist vice- 
pres.; Mr. Boone, 2nd vice-pres.; Henry Blatner, York, 
treas.; Merle Shepp, York, sec. 


W@ The Anthracite Prof. Photog. Assn., one of the sec 
tional Pennsylvania groups, held their annual picnic 
on July 7 at the attractive summer retreat of Mr. and 
Mrs. Vincent Stanley near Hazleton, Pa. Mr. Stanley, 
whose studio is in Hazleton, is this year’s sec. of 
Anthracite besides being a past pres. of the Pennsyl- 
vania state association. The hospitable Stanleys invite 


| the Anthraciters to spend a day with them yearly. 


H With over 600 paid registrations at their first annual 


convention, those individuals and groups who spent 
much of the past 12 months organizing the Prof. Photog 
Assn. of California, Inc. may well be proud of their 
achievement. The convention was held in San Francisco 
from Aug. 9-11, two additional local groups are now 
considering affiliation, and already plans are under 
way for the 1953 meeting in Long Beach. J. Edmund 
Watson of Los Angeles, original and chief sparkplug 
for the undertaking, was justly elected pres.; Richard 
Mercer, San Francisco, is vice-pres.; Joseph B. Stimson, 
Long Beach, treas.; Nan Wallace, M.Photog., Oakland, 
sec. 

Mornings on both days were given over to clinics 
which drew big crowds: Color, in charge of Robert 
Reuter of Kodak with Larry Berringer and Henry Seuter 
of San Francisco assisting; Theatrical, in charge of Mrs. 
Emilie Romaine of San Francisco, with Clark Franklin 
of San Francisco and Wallace Seawell of Hollywood 
assisting; Selling, Reception Room and Schools, in 
charge of Michael Hughes, San Francisco, assisted by 


| Mrs. Natalie Rokysek of San Francisco and Mrs, Mary 


Smith of Madera; Commercial Interiors, in charge of 
Robert L. Cleveland, Los Angeles, assisted by Raymond 
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“Weve used Sters-Readist slides iw sales. 
Promotion for over tue years with great success 


Sage S. W. FRANKLIN, director of merchandising 
Hudson Pulp & Paper Co., New York 


HREE-DIMENSIONAL STEREO-REALIST slides make 

it easy for Hudson Pulp and Paper Corp. sales- 
men to impress customers with the gigantic opera- 
tion that stands behind Hudson ‘‘Multiwall”’ sacks 
They also show the bulky sacks themselves, filled, 
in their true proportions with the rich, full coloring 
of the printing. 

REALIST slides are not only ideal for Hudson 
but also for any firm interested in pepping up its 
sales promotion program. Their true-to-life realism 
simply can't be beat. What's more, both buyers and 


a 
salesmen are enthusiastic about REALIST sales kits. 7 
They're light, compact, and really effective. STEREO ¢é a 1S 
Commercial photographers are building profit- ; 


able businesses taking stereo pictures with the 

REALIST Camera. For free, informative folder on 

“Commercial Applications of Stereo-REALIST” write ; : 

Davin WHITE Co, 375 W. Court Street, Mil ; R Cameras, Viewers, Projectors, and Accessories 


y, are products of the David White Company, 
waukee 12, Wisconsin NC Dee Milwaukee 12, Wisconsin, 


$159.00 (Tax inc.) 


NEW 


REALIST SILVRSCREEN 


ed f proper stereo 


stretches abso 
Quick-Snap button 


for maximum reflection 





ST9ITAS 0 audience. 1€ 
REALIST ase. Also availabl 


Silvrscreen 


7 


Professional 
Photographer 
November - 1952 





8 


CONUAOL 


new low-priced enlarger attachment converts 
any lens into a variable soft-focus lens! 

@ PICTROL reduces grain 

@ PICTROL improves tonal quality. 

@ PICTROL is calibrated for accuracy. 

@ PICTROL is priced amazingly low. 


cz =p 


a 


$ y. 545 


Simple to attach—Easy to use 


1001 No. Orange Drive 
Hollywood, Calif 


FREE od guint CATALOG 


JUST OFF PRESS. 72 pages 
crammed with THOUSANDS 
of newest PHOTO TOOLS, 
CAMERAS, (Press, Studio, 
Candid, Special Purpose, 
\ etc.), LENSES, PROJEC- 
\ TORS, Lighting Equip- 
ment, Developing Equip- 
ment, ENLARGERS, etc. 
for the amateur and 
professional, in every 
day, scientific or in- 
dustrial work, 


Burke & James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 54 YEARS 
321 S. Wabash Ave., Chicago 4, Ill. U.S.A. 





MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 
Post Card 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 10.00M 70.00M 
Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 





CLEVELAND COLOR SERVICE 
3974 East 131st Street 


Dept. P,P. Cleveland 5, Ohio 





Professional 


Photographer 


November - 


1952 


| attempted under that same name over 


| were elected, all 





Moulin of San Francisco and Fred Lyons of Sausalito; 
Speedlights, in charge of Robert Comport of Du Pont, 
assisted by Joseph Rosenthal of the San Francisco 
Chronicle and Howard Luray of Sylvania; Candid Wed- 
dings, in charge of Harold Mack of Burlingame, assisted 
by G. H. Matchette, Madera and Arthur Odell of 
Oakland. 


Talks and demonstrations, in the afternoons, were 
presented by Edmund Smith of Kodak; C. H. Talbot of 
Ansco; Mr. Seawell; Karl Romaine; Lawrence J. 
M.Photog., Long Beach; Claude F. Palmer, 
Portland, Ore.; Max Autrey, 
Edward J. Beverly Hills. If we seem to have 
gone into more than normal detail in this report it 
was to emphasize the clinics, 
change 


Inman, 
Cr.Photog., 
Munn Hollywood, and 


Toplitt, 


most of them quite a 
those ordinarily offered on convention 
A world of excellent talent is here repre- 
sented and it is a pleasure to note that two of those 
names, 


from 
programs. 
Messrs. Seawell and Autrey, are among those 
who have been featured in our own pages within the 
past year or two. 


| @ The annual picnic of the Finger Lakes Sec., Prof 


Photog. Soc. of New York, brought together 50 members 
of the section at the summer home of Mr. and Mrs. 
C. G. Bullock (photographers of Seneca Falls) on the 
west shore of Cayuga Lake. Lawrence Reidy of Canan- 
daigua is pres. 


@ On Oct. 7, in conjunction with the Department of 
Extension of the University of Toronto, the Commercial 
& Press Photog. Assn. of Canada commenced a series 
of 10 evening lectures, open to members only, com- 
prising a practical short course on the properties and 
correct uses of photographic lenses. Each lecture will 
run two hours, including a final half-hour question-and 
answer period, the whole costing only $10.00. 


@ A new Ohio group — 
Mahoning Valley Prof 
not mistaken the 


tentatively 
Photog. Assn 
second or 


named the 
(and if we are 
even the third to be 
a period of 
years) is now in existence. The first meeting was held 
in the studio of Clarence Wallets, Youngstown, at which 
time initial steps were taken and temporary officers 


under the guidance of Madison 


| Geddes of Cleveland. Since then meetings have been 


held monthly in various studios with attendance rang- 
ing from 30 to 50. On August 20 the first permanent 
election took place, with William Abbey becoming 
Eugene Upsitnick vice-chrm.; Mrs. Mildred Dorfi 


sec.-treas. professional 


chrm.; 
Membership is 
photographers, studio 


open to all 


employees and suppliers in 


| Youngstown and vicinity. 


More careful about such details than most organiza- 


tions, the Southeastern Massachusetts Prof. Photog 
Guild mailed its constitution, new Code of Conduct and 
all amendments to date to its membership on Septem- 
ber 5, as well as notice of a proposal for a raise in 
the dues, the latter having been tabled until the end of 
the year so all might have ample opportunity to express 
themselves. 





FLASH COLOR 
WITHOUT FILTERS! 


These two new Sylvania Superflash® bulbs give you 
greater freedom in indoor and outdoor color work. 


TYPE 25€ (colorite) 


Sylvania, after extensive development work in 
conjunction with the laboratories of leading 
film manufacturers, now offers this new lamp 
which is accurately color corrected for use 
with indoor roll color film. Color temperature 
3400°K. Light output—14,000 lumen seconds. 
Peak lumens 875,000. Time to peak—20 milli- 


seconds. 


TYPE FP-26B 


The new FP-26B provides focal-plane cameras 
with a perfect companion for work with out- 
door color film. Suitable up to and including 
2 x 3K size. Color temperature 6000°K. Light 
output—7500 lumen seconds. Peak lumens 
325,000 (average plateau intensity ). 








The famous Sylvania Superflash line 


takes on even greater versatility with the 
‘Blue Dots for Sure Shots!’’ 


addition of these two new flashbulbs. 
Both meet the same high standards which 


have made Superflash... | NN | \ 


the most popular flashbulb 
in the world! | 


PHOTOLAMPS ; LIGHT BULBS; RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC TEST EQUIPMENT; FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES: TELEVISION SETS 





Sylvania Electric Products Inc., 1740 Broadway, N.Y. 19, N.Y 
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“SEND IT TO GAEHLER” 


is the profit-producing plan followed by 
sO many smart studio owners. Keeping 
their own overhead at a minimum they 
offer their customers a wide variety of 
specialties from miniatures to oil paint- 
ings. Their only investment is an individ- 
ually prepared set of samples. Selling 
from these, they take the orders and we 
do the work on a normal 10-day sched- 
ule — faster in emergencies. You owe 
it to yourself — and your bank account 
— to investigate. 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 








BUILT TO LAST-FOR 


YEARS AND YEARS 


The NEW Keith HEAVY- 
DUTY PRINTING FRAMES 


Steel-to-steel clamps — no wood to break. Four 
handy sizes: 5x7 ($4.95), 8x10 ($6.95), 11x14 
($9.50), and 16x20 ($14.95). 


Distributed Exclusively By — 


GARDEN & WILLIAMS 


3266 W. PICO BLVD. LOS ANGELES 6 
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‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











HM The 15th Springfield International Salon of Photo 
graphy and First Color Slide Exhibition will be held 
at the George Walter Vincent Smith Art Museum from 
January 4 to 25, 1953, the closing date being Decem- 
ber 3. For entry forms write John Edward Phelps, Salon 
Secretary, care of the Museum at 222 State St., Spring 
field 5, Mass. 


HW Congratulations to Lawrence C. Betz, owner of the 
Fingal Studio in Millvale, Pa., on his marriage July 
12 to Miss Celine Bluemling of that city 


@ Frank H. Steele, 72, who conducted a studio in 
Wilkinsburg, Pa., for 30 years, retired several years 
ago and recently resumed business again, died sud 
denly at his home on June 24. He was a long-time 
member of the Triangle Association. 


W@ oMr. and Mrs. Paul £. Lambert, California, Pa., are 
happy over the arrival of a son — Pau! Thomas 


on June 1. He weighed seven pounds 11 ounces 


HM Paul W. Savage, chief cameraman of the Worcester 
(Mass.) Telegram-Gazette and with those papers for 
more than 30 years, is an enthusiastic philatelist in 
his spare time. As a result, for 20 years he has 
“doubled in brass’ by writing “The Stamp Collector” 
column in the Gazette. He was recently elected to 


membership in the Royal Philatelic Society of London 


Wi Nicholas Haz, F.R.P.S., is no stranger to many of 
our readers, many of whom have bought his book 
Image Management (now out of print) or heard his 
discussions on composition at conventions and meetings 
He spent most of last winter giving courses on the 
subject before four leading camera clubs in Cuba. Two 
of them are publishing his course in Spanish and all 
of them want him back this coming winter 


WH Howard A. Schumacher (whose friends all call him 
“Hod”’), vice-president of Graflex, Inc., Rochester, N. Y., 
was awarded the Fellowship of the Photographic Society 
of America during the recent P.S.A. convention in 
New York City, “for outstanding werk in behalf of 
professional photographers, for teaching and judging 
in the field of photo journalism and for service to the 
photographic industry.” 





SALON QUALITY in 


all your enlargements! 





FREE Booklet tells how! 


“The Three Basic Points of Print Quality” is an information- 
packed booklet that illustrates in detail how you can con- 
sistently attain top quality results which keep your work 
in the “salon” class! 


eee omega D.2 is the one preci- 


sion enlarger whose optically correct condenser 
system matches auxiliary condensers with the 
focal length of each lens from 2” to 64%”... 
for every negative size from 35 mm to 4” x 5”. 
Sturdy, bridge-constructed incline girders; dyna- 
thermal ventilated lamphousing; counter-balanced 
head; turn-micrometer mechanism for accurate 
focusing. So insist on OMEGA—Best by test! 


OMEGA D-2 

STANDARD S Colorhead Attachment . . . 
Permits insertion of heat 
$16850 - absorbing glass and filters 
omega D-2 between lamp and condens- 

with colorhead THE ONE ete ate 
PRECISION F Copy Attachment . . . Con- 
ENLARGER THAT “A 4 verts Omega D-2 into copy 


DOES THE WORK ‘ camera. Aceepts standard 4” 
OF SEVERAL! x 5” negative holders 


Soft-focus Attachment . . 
For the diffusion of undesir 
able detail in portrait work. 


Rapid-shift Filmholder . . . 
For 35 mm. Precision-made 
rapid-fire enlarging with the 
OMEGA D-2 


NEW OMEGALITE MAIL THIS COUPON TODAY! 


Unmatched for portrait work 

and all work requiring less SIMMON BROTHERS, INC. Dept. PR11 

c ligh | . 

Sonatanie ae Gaain te 30-28 Starr Ave., Long Island City 1, N. Y. 

standard condenser head Please rush FREE copy of the new booklet, “The Three 
OMEGALITE $4275 Basic Points of Print Quality.” 


Separate 


N 
OMEGA D-2 WITH OMEGALITE . . . $159.40 _— 


SIMMON BROTHERS, INC. |. 


30-28 Starr Ave., Long Island City 1, N. Y. 


a . a Zone 


My camera and negative size 
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When the 


Job’s Exacting 


IDELITY ° 


Holders never 


let you down! 
Top professional photographers 


know from experience they are: 


e Fast, smooth easy loading 
e Film seats itself in the dark 
@ Guaranteed 100% light-tight 
@ Light in weight 
@ Film lies flat in focal plane 
® Ruggedly built—beautiful finish 
e The price is right!- 
For Complete Satisfaction 
Ask any leading dealer . 
Write us for FREE 


he has them. 
Illustrated Booklet 


IDELT 


MANUFACTURING COMPANY 
5147 W. Jefferson Blvd., Los Angeles 16 


2) 


BRUNEAU... 


the finest tripod buy 
STayewey ss. 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
Ate .,-< 
weighs less than 9 Ibs. 
DURABLE ... 





will last a life time. 

ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. | 





M@ Mrs. G. Dexter Herndon, whose husband is a com 
mercial photographer in Ipswich, Mass., was written up 
as “Woman of the Week’ in the Boston Traveler (one 
14, Mrs 
Herndon carries on several active careers in community 


of America’s oldest newspapers) of August 


service, keeps house for her husband and three young 
sters, and also acts as his secretary and bookkeeper 


HR. W. Simpson, long established in Christopher, Ill., 
died suddenly on July 10. Though in ill health for 
several years, his death was unexpected. Mrs. Simpson 
will continue the business. 


@ Congratulations are in order for two news photo- 
graphers who have joined the ranks of the Benedicts 
Robert W. Lilyestrom of the Worcester (Mass.) Telegram 
was married to Miss Elizabeth Kreiger, also of the 
Telegram, on August 2. Joseph Aaron of the Santa Fe 
New Mexican 
August 1. 


married Miss Letitia Kleinhans on 


@ Charles W. Bentley, one of the country’s well-known 
industrial photographers and head of that department 
at the Owens-lllinois Glass Company of Toledo for 
the past 10 years, died in hospital there on the morn- 
ing of August 14, following an unsuccessful operation. 
He was 55. 


M@ When police in Bombay, India, could not believe 
how the trick was done by two men who attacked and 
robbed Works N. V. Gadgil his 
compartment on the train from Bombay to Madras, 


Minister while in 
the thieves were compelled to repeat the performance 
several times while photographs were made. The space 
between two iron bars of the car window was only 
six or seven inches and the bars had not been removed 


HB William G. Campbell, operator of studios in the 
Buffalo, Rochester and Niagara Falls stores of E. W. 
Edwards & Son, died unexpectedly on the morning of 
August 11, aged only 39, at his home in Rochester, 
eso 


HM One of the better-known commercial studios in St 
Louis — the Papin Photo Company — has changed 
Pr. 8 
Papin, former owner, was one of the early specialists 


hands and Roger E. Kelley is the new owner 


in photo-murals and, if we are not mistaken, the first 
ever to discuss that topic before a national convention 


MH On August 20, following a directors’ meeting the 
previous night, Kodak‘s president Dr. Albert K. Chap- 
man announced the following promotions. William S. 
Vaughn, vice-president and assistant general manager 
of the Eastman Kodak Co., Rochester, is first 
vice-president of Tennessee Eastman Co., Kingsport, 
Tenn., and Texas Eastman Co., Longview, Tex. M. Wren 
Gabel, former Kodak assistant 
up to succeed Mr. Vaughn. I. L. Houley advances from 
assistant vice-president to vice-president of Kodak and 


now 


vice-president, moves 
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XMAS GIFT CERTIFICATES 
NAME, ADDRESS & PHONE NO 


200 for $5.00 NORMAC reriatinc and ENVELOPE Corp. 
or $5. : 


V7. WEST 3: SE NEW FORE. ba 

















nnn All New Designs 


CHRISTMAS PHOTO 
GREETING CARDS 


For Chritimas Profits 


The John Byrnes Company, Inc, 
is proud of this new Christmas line. 
It's New. It's Different. 


The covers are printed in attrac- 
tive Christmas colors. The inserts 
have two thin neat lines bordering 
the cutouts. The cutouts come in 
oval, and oblong. 




















Each style is packed 25 to 
a Box including Envelopes. 
For prints 214 x 314 and 
31%, x 41/4. 




















JOHN BYRNES co. INC. SPrholographic Mountings 


LYMAN _SUREET, SPRINGFIELD, MASSACHUSETTS 
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Portronic Portrait (7Omm picture — actual size) 








PICTURES 
CUSTOMERS 
PROFITS 











AUTOMATIC PORTRAIT CAMERA 
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The Cover Picture 


This fine Ektachrome by John Rawlings of New 
York City comes as close to being straight por- 
traiture as any advertising illustration we have 
seen and may well offer an idea for a somewhat 
different pose to wedding photographers, formal 
and alike. It page 
in a number of national maga- 
taken for The Watchmakers of 
Switzerland, the advertising agency being Foote, 
Cone & Belding of New York City. 


informal appeared in full 


advertisements 





zines and was 





F. R. Conklin becomes a vice-president of Tennessee 


Eastman, continuing as works manager of that plant. 


ME. Leitz, Inc., New York City, American representatives 
of the Leitz Company of Germany, held since World 
War II by the Enemy Property Custodian, has been sold 
by the government for $787,000 to Dunhill International, 
Ltd., holding company for Alfred Dunhill, Ltd., noted 
makers of smoking tobaccos, cigarettes and smokers’ 
accessories. 


Mi Joseph M. McBride, former district manager of the 
Dallas office of Ansco, Binghamton, N. Y., was recently 
promoted to the position of western regional sales 
manager. Now, while remaining responsible for Ansco 
sales activities in the Dallas district (Texas, New Mexico, 
Oklahoma, Arkansas, Lovisiana and portions of Kansas 
and Mississippi), he will supervise the sales activities 
of the San Francisco and Los Angeles offices, serving 
California, Utah, Nevada, 


Sounds as if he 


Montana, Idaho, Wyoming, 
Washington and Oregon. 


will be a pretty busy man, 


Arizona, 


HM William R. French, for nearly 40 years a portrait 
photographer in Battle Creek, Mich., died in hospital 
there on the night of August 25 at the age of 70, 
following a week's illness. His studio had occupied 
various business locations but had been in his residence 


since 1948. 


M@ When C. Tom Smith finished his completely modern- 
ized Foto Pose Studio in Somerset, Ky., on July 12 he 
not only but 
showed wife 


swung open the doors to 


through 


the public 
while his 
and three assistants explained their respective duties 
in the production of finished photographs. The occasion 
was also his and the 
whole was announced in a full page advertisement in 
the local paper plus a second page of congratulatory 
advertisements by his contractors. No 
Smith and his snowed under by 
3,000 visitors! The ad promised flowers to all the ladies 


them the workrooms 


15th anniversary in business 


suppliers and 
wonder staff were 
— we'll wager the loca! florist had to make numerous 
supplementary deliveries. 








ih ce 0s Soe El 


& 


ATTENTION 
PHOTOGRAPHERS 


Why worry with COPY WORK when SUCCESS PORTRAIT COMPANY with 
our FORTY-FIVE YEARS OF EXPERIENCE is at your service? 


We are not only experienced in COPY WORK, but we have highly trained artists 
for MINIATURES, done either on paper, Ivora, or opal porcelain glass. Our 
OILS on tapestry paper, mounted on masonite board and _ stretcher compare 
favorably with genuine oil paintings. 


Our references are any of the five thousand photographers we are now serving. 
Prices and full particulars furnished upon request 


You can’t lose by giving us a trial. 


SUCCESS PORTRAIT COMPANY 


1301 McCallie Avenue Chattanooga 2, Tennessee 











Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 

The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 


Licensed under Edgerton, Germeshausen 
& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


Youngstown 1, Ohio 
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In DARKROOM WORK! 
18-8 STAINLESS STEEL 
PROCESSING EQUIPMENT 


High quality Tanks, Trays and other Darkroom Equipment 
made of 18-8 Stainless Steel for the Professional, Com- 
mercial and Amateur. 
Write today for No. 40-B Catalog 
SOLD THRU DEALERS ONLY 


Grafic Stainless Steel Products, Inc. 


64 West Illinois St., Chicago 10, Ill. 











Statement 
of the Ownership, Management, etc., of 


THE PROFESSIONAL PHOTOGRAPHER 
for October 1, 1952 
y the Act of August 24 
1 Monthly at Lorain, Ohio 


Editor 


ABE A.R.P.S., Hon.M.Photog 


Publisher 
Les Apet INcore 


Owner 
Cuarces Aspet INCORPORATED 
Frorence L. Aner, Creveranp, Onto 
Cuartes Apert, Creverann, Onto 
“LEVELAND, OHIO 
and other security 


mortgages o7 


Greetham, Notary 


nmissign expires Feb. 17, 1955) 








Write for prices or send film 
7273 Santa Monica Boulevard 
Dept. D, Hollywood 46, California 
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| M@ Thanks to a story and picture originally released in 


Louisville, distributed by the Associated Press, and 
picked up by newspapers all over the country, Frank 
Reeves of the Lifetone Studio, Louisville, enjoyed 
nation-wide publicity in August. Long fascinated with 
criminal identification work, he devised a method of 
putting hats on police photographs of suspects, thus 
making it easier, in many cases, for witnesses to 
identify them. His “hat identifier’ consists of front 
and profile shots of more than 120 styles of head 
gear, all mounted on a large sheet of transparent 
Plexiglas. Having identified the type of headgear worn 
by the offender, the witness then studies, one after 
another, photographs of criminals from the police files, 
each print being placed so that the hat, cap or what- 
not fits over the top of the head. Several cities are 
already using the “hat identifier,” which Reeves makes 
in whatever size is necessary to fit the head sizes in 
a particular city’s police file 


W The Frederick-Nila Studio, Longview, Texas (owned 
by Frederick and Nila Boatner), received a fine write- 
up in the August Picture & Gift Journal. Fred does the 
camera work and his wife Nila paints in oil and 
pastelle, her portraits selling for $250 and up. The 
Boatners really cover the field in their community 
because they also do custom framing (Fred designs 
many frames and mouldings himself) and sell fine 
prints in addition to their portraiture. Stuffers offering 
their services, enclosed with all their packages of 
amateur prints — they are also wholesale photo fin 
ishers — have done much to build their business. Their 
striking studio front is one not easily missed in 
Longview. 


@ Charles Albert Altman, 80, resident in Columbus, 
Ohio, since 1945, died there on August 23. A retired 
photographer, he had owned a studio in New Haven 
Conn., for more than 40 years. 


| MH The 20th Wilmington International Exhibition of 
Photography, sponsored by the Delaware Camera Club 
of that city, will take place in the Art Center of the 
Wilmington Society of the Fine Arts from February 1 
through 23. Closing date is January 11. For entry forms 
write Edward A. Heisler, Jr., Box 401, Wilmington 99. 


Hi No longer in business as a photographer is well 
known “Mike” Tatem of Columbus, Ohio. He recently 
gave up his studio to become promotional sales manager 
for the Campus Camera Shop of that city 


| ME Dura Electric Lamp Co., Inc., Newark, N. J., an 


nounces the appointment of Emil Karches, who was 
with the old Wabash Photolamp Co., and later with 
Sylvania and whose background in photography dates 
back to the time when Dufaycolor was first introduced 
over here, as national director of sales. Assisting him 
on the eastern seaboard will be Howard Warner and 
Leonard M. Sperry. Mr. Warner, once on the photo 
graphic staff of the Ogden (Utah) Standard Examiner, 
has since engaged in numerous photographic activities. 





Original made with 3” GOERZ RECTAGON 


GOERZ LENSES 
ne TOPS for 


ACCURACY and DEFINITION 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 


RECTAGON ANASTIGMAT 
F:6 

Excellent definition, color cor- 

rection and 90° Field Coverage 


WIDE-ANGLE DAGOR ANASTIGMAT 
F:8 
Wide-Angle 100° 


DOGMAR ANASTIGMAT 
F:4.5 
Perfect Speed Lens 


For complete details write Dept. PP-4. 


C. P. GOERZ AMERICAN 


OPTICAL COMPANY 


317 EAST 34th STREET 
NEW YORK 16,N. Y. 


0 F R2 Office and Factory 


a 





HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

2. No one may submit more than three photo 
graphs. 

. Entries must not have been published or 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


EIGHTH CONTEST 
CLOSING DATE is December 15, 1952. 


FROM ENTRIES RECEIVED between September 16, 
1952, and December 15, 1952 the judges will 
select Blue Ribbon Photographs for February 
March and April 1953. 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—NOow! 
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AR KL Holders 


DOUBLE 
ACTION 
LIGHT TRAP 


MICROMETRIC 
ACCURACY 


DIE CAST 

; : FILM GUIDE 
Lisco cut film holders are designed 
for ONE purpose only —to hold 
sheets of film so that the best 
pictures result. 
Surpassing drop tests, accuracy checks, tem. 
perature, humidity, and rigidity controls, ALL the 
tests to which other holders are seldom if ever 
submitted, are an accepted part of the rigid 
specifications to which Lisco holders are made. 
The plain fact is—Lisco holders are specifically 
designed to meet best the only crucial test—the 
quality of the finished print. 

24%, x 3% — $3.85 4x5 — $4.12 
3Y, x 44% — $3.99 5x7 — $4.71 
Fully Guaranteed for your complete protection. 
Sold at leading camera stores 

everywhere. 
Write for FREE literature. 


LISCO PRODUCTS CO. 


"631 West Elk Avenue, Glendale, California 





@ TAMCO Silver Collectors constantly re 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
standard hypo or ‘“‘fast-fix’’ fresh and fast 
working 1/3 longer! 


TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from youl 


Size *‘A’’ TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpaid. 
Replacement units furnished FREE of 
charge each time. 


for ru SILVER COLLECTORS 
DETAILS! “| ae 


STATES SMELTING & REFINING CO, 
615 VICTORY ST. @ LIMA, OHIO 
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Mr. Sperry, an outstanding speaker who will be avail 
able for lectures and demonstrations, is the son of 
the late popular Phil Sperry, connected with Wabash 
and later Sylvania until his death. 


@ Samuel F. Mellor, Jr., of the New York Post, and a 
press photographer for 25 years, died suddenly on 
August 26 while covering the big parade of the Amer 
ican Legion in that city. He was 51 


HM The head of the photographic department of the 
los Angeles Examiner, Earl E. Rolfes, died on August 
19 following a major operation which climaxed a nine- 
week illness. Fifty-three, he had spent 31 years with the 
Examiner and before that had been a motion picture 
cameraman in the silent days of the movies. Working 
with D. W. Griffith, he filmed the first picture starring 
Douglas Fairbanks, Sr. 


Wi Those of us who remember the N.R.A. days will not 
have forgotten the Chicago Portrait Company, largest 
of the firms engaged in the business of house-to-house 
selling of framed enlargements, and their detailed 
explanation during hearings concerning the Code for 
the Photographic Industry of the notorious sales scheme 
known as “the draw.” Whether it is still used we don’t 
know; at least we have heard nothing about it for 
several years. Edgar H. Walker, the firm's vice-presi 
dent for over 50 years and one of those representing 
it and others at the hearings, died at his home in one 
of Chicago’s suburbs on August 17 


M@ A daughter, Mena Anne, joined the family of 
David C. Snyder, Denver Post staff photographer, on 
July 31. 


@ Two members of the photographic staff of the Uni 
versity of Southern California — Ed. Killpack of Manti, 
Utah, and Theodore Rohde of Longview, Wash., have 
become civilian employees of the Army, to serve as 
news photographers for the European edition of Stars 
and Stripes. Both were former students of the Fred 
Archer School of Photography in Los Angeles 


HM John Laveccha, Hon.M.Photog., nationally known 
Chicago portraitist who was rushed to the hospital 
during the recent Chicago convention, is back at his 
residence studio where we had the pleasure of talking 
to him over long distance on September 11. While up 
and about, he is going to have to take things a bit 
easier for some time to come. 


M@ That some day we had the pleasure of talking to 
August Heinemann of Chicago over the phone right 
here in Cleveland, where he and Mrs. Heinemann were 
visiting the Charles Woidts. Mr. Woidt, their son-in 
law, was manager of this city’s Eastman Kodak Store 
until his retirement some years ago. The Heinemanns 
were on their way back home after a five months’ trip 
to Europe dring which having taken their car with 
them, they covered 15,000 miles in half-a-dozen or 
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PICTORIAL PHOTOGRAPHIC PAPERS 


EVAR VILE 


CONTACT 


ENLARGING 


BANQUET PHOTOGRAPHERS: ... 0.1, csc tasers in ei 


field. Get our attractive prices for DWG & SWG cut sheets and rolls. 


POST CARD STOCK i. 2:0. asia. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


125 West 45 


Street 


pre 


faa we 


DEVOLITE COR 





Most popular color process of all 


— Marshall’s LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors 
regular, economical MATTE finish — no 
special process prints are necessary. 

Every print you make with Marshall's 
Photo-Oil colors reflects your high standard 
of workmanship. You can always remove 
the color and start over again to attain the 
finest professional touch. 

Marshall’s Photo-Oil Color process offers 
you true-to-life, natural hues exactly where 
you want them. Marshall's Photo-Oil Colors 


use 


are standard with the country’s leading 
photographers and colorists. Backed by over 
20 years of scientific research, these colors 
assure clean, tones of remarkable 
uniformity. 


clear 


NEW! AIR FORCE BLUE 


for coloring photographs of members of the 
Air Forces of the United States, and other 
countries. Also, MARSHALL’S KHAKI and 
NAVY BLUE, 


MARSHALL’S PHOTO-OIL COLORS 


John G. Marshall Mfg. Co., Inc., Dept. J-11 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1 
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Miracle Solution for a_ difficult sormesiine 


problem Dyaco} 
Process . . . negative or print retouching dyes conblued in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smooth! lie flat, release their dyes at a uniform rate. 
For calcemotion and prices write, ® 
Box 192. San Francisco, California. 


FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 

B Our highly efficient production methods enables us 
to offer this service at relatively low cost. 
a 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 








@ For Sale: 
Holders 
Bellows 


~ MANUFACTURERS. OF HOLDERS IN SPECIAL SIZES 


Hoffman Professional Camera Repair Service 
18 Montieth St. « Bklyn 6, N. Y. 


Making Senior Class Portraits? 


You Can Double Your Profits with 


REMEMBRANCE PHOTOS 


Once kids 


pictures, 





start exchanging pocket-size prints of their senior 
you'll have a bonanza on your hands! And no work 
— just send us a 2%2"x3'%2" negative and we'll make them 
for you, in lots of 20 prints or more of each subject, at only 
3%c each. If you prefer, we'll make the negative at 50c 
additional. Minimum order, 100 prints. We‘ll send you samples 
you can show — from then on the extra profit will come easy! 


KIER PHOTO SERVICE 


1265 W. 2nd St. Cleveland 13, Ohio 





See for yourself what a dif- 
ference it makes when your 
portraits have the added eye 
appeal of Chilcote products. 
The design and finish capture 
your customers’ enthusiasm 
build bigger orders. Choose 
Chilcote and be sure 


Are you receiving our new publica 


tion, "MOUNTING SALES*? You'll 
enjoy it. Write for o copy today 


The CHILCOTE Co. 


2140 SUPERIOR AVE., CLEVELAND 1I4, OHIO 


Send for full information and latest catalog 





EVENTUALLY 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 
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Whether Mr the dean 
of Chicago photographers we are not sure, but he 
certainly is the Grand Old Man of that city’s wedding 
specialists and his studio 


more countries. Heinemann is 


there is one of Chicago's 
photographic show places. 


@ Vernon Cady, staff photographer with the Cleveland 
Plain Dealer for 23 years and head of its direct color 
studio, is photography at Cleveland 
College this fall, the course having started in Septem- 
ber. In the spring he will conduct a course in color 
photography. 


teaching news 


@ Morris Pasternack, 70, owner of 


Manchester, 


the Elite Studio, 
until his retirement 10 years ago, 
died in hospital in New Britain, Conn 


Conn., 
, on August 30 


HM John F. Sherman, photographer in Newark, N. J., 
for more than 60 years and, in his heyday, the “key 
man” in that state when anything concerning profes- 
photography was under consideration, died on 
September 8 at his home Hillside. Eighty 
sold his studio (which continues under 
the same name) and retired five years ago. He was a 
past president of the Middle Atlantic Association and 
had long been active in Kiwanis International. 


sional 
in nearby 
years old, he 


WM Robert Easton of Muskogee, Okla., is campaigning 
on the Republican ticket for the U. S. House of Repre 
sentatives. He ranked first in the primary and then 
won in a following run-off. We don’t discuss politics 


in these pages but, Republican or Democrat, we would 


dearly like to see a professional photographer in 


Congress 


lM Said to be the oldest still active professional photo- 
grapher in the South (a statement we think likely to 
be challenged by some of our readers), 
of Louisville died 
September 1 at the age of 82. Only three days before 
he had been out on a job. A pioneer in the commer- 


Henry Hesse 


in hospital there on the night of 


cial field, he had been in business for 60 years except 
from 1907 to 1909 when, 
early 1900's, 
clist of note, 


after the big panic of the 
he operated a restaurant. An experiment- 
and originator of many ideas for new 
uses of photographs, he early established a reputation 


for being willing to tackle jobs other professionals 


refused to attempt. 


@ A Detroit model who sued a big department store 
in that city for $35,000 damages, claiming that her 
photograph had been used in a newspaper advertise- 
ment that 
state’s Supreme Court early in September. A lower court 
found that she had registered as a model 
commercial photographer in order to get a start in 
modeling work and that there had been no 
sonable or with the 
privacy” in her case. The Supreme Court upheld that 
decision. While this is one which failed, 
note that the defendants had valid grounds for their 
answer. 


of cosmetics without her consent, lost in 


with a 


“unrea- 


serious interference right of 


“nuisance suit” 


















NO MORE 
PRINT- CURL! 


A brief dip in BFi No. 20 will make your 
prints lie perfectly flat, whether single or double 
weight, glossy or matte. No more ruffle, curl, 


or roll 


nd SN a 









Your ferrotyped prints will have better 
gloss than you've ever seen, no matter what 
you've used before. Whites will be brighter, 


and values clearer 





Prints conditioned with BFi 20 are mold- 









resistant, remain flexible no more cracking 







No need now for print straightening machines 
and crazing. Order today 


or risky hand-rolling. BFi No. 20 treated prints fall 

Br a from the dryer and lie flat. Even air-dried prints lie 
BFi v.30 flat if they've been treated with BFi No. 20! Gallon 
HYPO NEUTRALIZER 


rids hypo fast! treats more than 4,000 8x10 prints. 


INOW 47 Your DEALER'S BROWN-FORMAN INDUSTRIES 


. OF Write: DIVISION OF BROWN-FORMAN DISTILLERS CORP., LOUISVILLE 1, KY 

















youre always on 
solid ground with a famous 


Qui CK “S$ ET trop ZL 


And expert photographers every- Set’s wide-angle pan head action 
where demand the speedy, precision that pans 360°, tilts 150° from 
action of a QUICK-SET. straight down. Test Quick-Set’s 
Pop. photerresbers reading that lightweight sturdiness, easy-to- 
master craftsmanship and exclusive adjust safety balanced aluminum 
features embodied in Quick-Set Tri- legs. Quick-Set’s speedy, easy ele- 
pods assure the versatility and con- Vation and wide-sweep crank con- 
fidence so necessary to professionals trol . . . mean quicker, smoother 
and amateurs alike! Check Quick- operation at all times! 

QUICK-SET TRIPODS FOR EVERY USE © PRICED FROM $14.95 TO $53.50 

















i QUICK-SET, INC. Dept. PP11 
2 1328 N. Elston Ave., Chicago 22, Ill. 


Please rush me a FREE copy of your illustrated 
ITY: showing catalog of famous QUICK-SET Tripods. 


Quick-Set Tripod Mima 
models. Address 1 Hy 


~ ee ie eee. eee 
MAIL COUPON TODAY IM aioe 


My Photo Dealer is. hil 
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Uoiniie HE UY. 


What to do about competition from the amateur photographer is a question 
raised at nearly every meeting of professionals and one I have often dis- 
cussed on this and other pages of THE PROFESSIONAL. I, myself, have felt 
that professionals, themselves, are frequently to blame. Too many of them 
(whom I know personally) treat customers in a manner well calculated to 
drive business to the amateur or, through deliberate failure to follow up 
appointments already made, leave the field open for him. Anyway, and because 
his letter certainly points a moral, I am devoting my page this month toa 
Pennsylvania amateur whose recent very interesting remarks on the subject I 
am quoting in full below: 


"I sympathize with the exasperated comments running through your pages 
concerning amateurs like myself who take pictures for profit, but one ob- 
vious fact is not even mentioned, let alone stressed as it Should be. And 
that is: Professional work and service should be better than amateur work 
and service! All professionals believe that this is so and, of course, it 
generally is but, from my Side of the fence, I too often run into sloppy pro- 
fessional work and service. A callous disregard of delivery promises, and 
a Stupidly incredible belief that the average lay person can't recognize 
poor work, crop up in professional dealings more often than they should. 
Let me cite two recent instances from my own experience: 











"1. Here's a professional photographer, with a poor delivery record on 
| school pictures, promising a First Communion class last year that all pic- 
tures would be delivered on time. They were not all delivered until after 
school closed. This late delivery caused one Sister to make three separate 
trips to the school from a convent rour miles away before all pictures were 
delivered to the children. I took that class this year and delivered proors 
| the same day the picture was taken. 


"2. Here's another very capable man, but one who accepts more work than 
|} he can conveniently handle, frequently scheduling two or even three First 
| Communion classes for the same morning. His resulting haste and nervousness 
|} to be on to the next assignment always caused an unfavorable impression 

among the Sisters at one School. Last year he could not work that school 
|} into his tight schedule so he hired a professional friend to make the shot 
for him. The friend arrived right on the dot, just as the children were 
assembling in the church for the group. Entering the dark interior from 
the brilliant sun outside, he had trouble focusing his large view camera 
and the resulting prints were all out of focus. Not much, perhaps, but cer- 
tainly enough to be objectionable. I got that job this year, but to make 


sure my negatives would be right, I made test shots in the empty church the 
day before. 


"I have been fooling around with photography since 1906, when, as a boy 
of 12, I sometimes helped my older brother in his studio by developing his 
4x5 glass plates, but I am far from being a professional. However, were I 
to buy a studio tomorrow, I would then immediately become a professional and 
no doubt then I myself would rail at other amateurs for taking away 'my 


bread and butter’ without realizing that at least perhaps some of the fault 
lay in my own shortcomings." 
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KOURKEN OF PASADENA 


By Tamara Andreeva 








IT IS RARE for any photographer to 
capture eight first prizes in professional 
competition in as many months and 
escape conceit, and yet this is true of 
Kourken Ruzgerian (who prefers to be 
known simply as Kourken), portraitist of 
Pasadena, California. That record was 
his in eight consecutive monthly meetings 
of the Professional Photographers’ Asso- 
ciation of Southern California but he 
remains a very modest individual. He 
confines his enthusiasm, and prefers to 
pass on the credit, to his models (none 
of them professional), his equipment and 
— in particular — the paper he favors 


Above is Kourken’s dignified yet attractive win- 
dow display, with a glimpse of his reception 
room through the open door at the right. Below 
is his camera room equipment, so simplified that 
one small corner easily houses it all. The camera 
stand, specially made for Kourken by Garden & 
Williams of Los Angeles, is easily adjustable in 
all directions. The simple screen behind it may 
be used as a reflector or to protect his lens 
from unwanted light. The boom stand and con 
ventional reflector beside if carries only a 100- 
watt fomp. His “posing chair’ is an ordinary 
piano stool with a cushion; next to that is a 
small goose-neck back light. The conglomeration 
at the right includes a Dinky boom spot with a 
150-watt lamp, two 75-watt lamps in conical 
reflectors, and a head screen. Three filled film 
holders are his maximum for an average sitting 





most and to which, he believes, he owes a great deal of his success. This paper is 
the Gevaert Company's velvety-looking Gevaluxe which, due to its tonal values and 
unusual texture, lends to photographs the chiaroscuro effects for which the Old 
Masters of painting are noted. This is not to imply that he uses Gevaluxe exclusively 
because much of his work is finished on Opal G and Indiatone, but that Gevaluxe 
and the results it makes possible have a special appeal to him is not too surprising 
because Kourken had a considerable art background before entering photography, 
and still paints in oils in his spare time. 

However, and though Kourken does not emphasize this, all photographers know 
that what you don’t get on the negative you will never have in the print and so it 
goes without saying that his somewhat uncommon lighting technique has much to 








do with the dramatic results he secures. When 
he first told of that technique at a professional 
meeting some of those present laughed at 


him, others openly expressed their disbelief. 
The strongest light he uses in making a 
portrait is a 150-watt lamp and that is in a 
supplementary Dinky spot. Two 75-watt lamps 
in conical reflectors and one of a hundred 
watts in a standard square box with flaps to 
control the light, plus a very small goose-neck 
back light, provide all the illumination he 
needs or wants, a total of less than five 
hundred watts when all are in use. The 
powerful lights to be found in most studios, 
he believes, are hard on the eyes and facial 
muscles of his subjects, causing them to 
contract into tense, hard expressions. He 
confesses to having one 1,000-watt lamp in 
the studio but that (he whispers) is purely 
an ornament. It is there to impress those 
sitters who, accustomed to seeing such equip- 
ment in other studios, might otherwise wonder 
at its absence. The rest of his equipment is 
hardly more elaborate. For the variety of 
tasks which present themselves in his busy 
days Kourken employs a 5x7 Century camera 
on a stand specially made by Garden & 
Williams which easily moves up and down 
or in any direction, and a simple screen to 
protect his lens from stray light. On this 
camera he uses an F/3.5 Cooke lens. For 








KOURKEN 


candid shots he has a Contax and a Super 
Ikonta while for other outside assignments 
his favorite camera is a 34%2x4%4 Kalart 
which he always carries with him, cushioned 
like a baby, in his car. His motion picture 
films, to be discussed later, are taken with 
a Bell & Howell fitted with an F/1.5 lens. 
Working thus as he does with equip- 
ment which he has reduced to the simplest 
and most efficient proportions he can devote 
his attention chiefly to the composition and 
lighting he plans, without disturbing himself 
unduly concerning the actual mechanics of 
each exposure. He seeks out the subject's 
most characteristic features and expressions 
and emphasizes — or minimizes — them as 
each case may require by strategically high- 
lighting the facial bone structure. In the studio 
he prefers to shoot at one twenty-fifth with 
an aperture of F/5.6. Kourken takes endless 
pains with his pictures, being as much a 
perfectionist with his subjects as with the 
final results in his darkroom. His studio 
throughout is a model of neatness. He 
schedules at least a full hour for each sifting, 
whether the order in sight is only a matter 
of a few dollars or may indicate a possibility 
of several hundred. It does not disturb him 
if he has to put in more time than he 
originally planned and in the end he will not 
release a picture unless he is himself fully 











satisfied with it. He works with his subjects 
much as a sculptor does with a piece of 
clay, moulding an expression, a pose, this 
way and that until he feels it is right. All the 
time he keeps the bulb hidden behind his 
back, so that his subject is never aware of 
the exact moment when an exposure is made. 
His sittings by appointment and, 
unless a special arrangement for more proofs 
is made in advance, his maximum is six poses 
per sitting, for which his minimum charge is 


are all 


thirty dollars. 


KOURKEN 


The sureness with which he goes about 


his work is not accidental. He eliminated 


guesswork from his painting with light by 
going to art school before he ever touched 


a camera. He studied painting for three 
years at the Society of Arts and Crafts in 
Detroit and later, in the early 1930's, spent 
a year in New York as an interior decorator 
working with fabrics. His love for the camera 
finally overshadowed his earlier training and 
he decided to make photography his life 
work. When one learns that his basic instruc- 
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tion behind the camera was received in the 
studios of Vartan of Detroit and the late 
Jack Garo of Boston his present beautiful 
handling of low key portraiture becomes 
easily understandable. For some years he 
worked for the Celebrity Service, traveling 
all over the country photographing notable 
individuals of both sexes. Then he met 
Florence Manuelian, wedding bells pealed, 
and he settled down for three years in the 
studio of Elizabeth Whitt. And then he became 
violently ill. 

Though many doctors tried, none could 
accurately diagnose the source of his illness. 
Sinus trouble was suspected, and he was 
operated upon for that. He kept losing weight 
and became generally weaker until he 
weighed a mere ninety pounds so that, 
although a big man, he looked like a walking 
skeleton. Few held out much hope for him 
until at last he met Doctor Gulia, a Pasadena 
physician, who successfully diagnosed his 
case. He was a victim of periodic and 
persistent cyanide poisoning. Due to breathing 
the fumes of that deadly chemical, and also 
getting it into his system through the skin of 
his hands, he had nearly poisoned himself 
out of this life. The cause discovered, Kourken 
rapidly regained his health and, once again 
able to become active, eleven years ago 
opened his present studio. Needless to say, 
he stays away from cyanide and is constantly 
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urging his photographer friends to eliminate 
it from their darkrooms. 

One of the several good reasons for 
Kourken‘s success is his complete disregard 
of competition. ‘That,’ he says, “is one of 
the worries | absolutely refuse to have. 
Thinking about competition is a waste of 
time. It is best to devote that time to the 
betterment of your own photographs.’’ About 
that, he thinks a lot. He is never satisfied. 
Each succeeding portrait has to be better 
than the one before. Once a man ceases 
striving for better results, he believes, that 
man is finished and might as well quit. 

In addition to constantly working for 
improvement, Kourken is always alert to 
opportunities. ‘There is no need of being 
hide-bound,”’ he says, ‘‘whether you are a 
portraitist, a news cameraman, or working 
in any other photographic capacity.’’ He 
means that. Although not a commercial 
photographer per se, he does not refuse 
commercial assignments. He will not solicit 
them but when one comes his way he accepts 
it and meets the customer’s requirements to 
the best of his ability. He has ‘‘doubled in 
brass’ for some of the top advertising 
photographers in southern California and 
their comments have always been a combina- 
tion of amazement and pleasure. To Kourken 
there is no such thing as an insignificant job. 
To him every photograph is important. 
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lt necessarily follows that not every 
assignment is profitable in itself although 
usually such losses recoup themselves later 
several times over. He made an extensive 
series of color shots of cancer tests conducted 
by a doctor friend of his, making no charge 
even though some of them kept him going 
until seven in the morning while he had to 
be at his studio at nine. The word-of-mouth 
advertising that resulted is now bringing him 
commercial movie assignments. On two of 
these, for the grape and cantaloupe indus- 
tries, working them in between his days in 
the studio, he spent more than a year. He 
had to film the planting, the growth and the 
harvesting and, while there was no hurry, 
they paid off eventually to the extent of 
several thousand dollars, with other orders 
following. Now he is getting ready to film 
the story of dates, which may later appear 
on television. Although special arrangements 
ordinarily have to be made for each such 
film, roughly speaking Kourken charges a 
dollar a foot for black-and-white with sound, 
or fifty cents a foot without sound. His mini- 
mum charge for a movie is fifty dollars, 
though few will run as low as that. 

Portraiture, however, continues to be 
his chief occupation, although he refrains 
from any type of solicitation. When he 
started in Pasadena sitters came to him 


‘\ 


before he had “‘a name,” largely because of 
seeing the ‘‘different’’ portraits in his show 
window. Many of those who casually dropped 
in for a chat or to inquire about some picture 
they liked in the window have become staunch 
customers. Kourken holds his clientele for 
years. Total strangers may arrange for a 
wedding picture, later they will bring their 
children to the studio, eventually a whole 
chain of relatives is added to his customer 
list. All of this means many re-orders, some- 
times from negatives five to eight years old, 
so Kourken is a firm believer in filing 
negatives permanently. 

Just as he does not solicit sitters, over 
the telephone or otherwise, he does not bow 
to their wishes if they are unreasonable. 
Often they come to him with preconceived 
ideas of how they should be photographed. 
One lady assured him she was a ‘‘Madame 
DuBarry type’’ and insisted on being so 
portrayed. ‘‘Madam,” said Kourken urbanely, 
“the best | can do for you is to make you 
look like your beautiful self.’’ The customer 
melted, and he made a hundred dollar sale. 

On one dull afternoon a stout, middle- 
aged gentleman walked in and declared 
that his wife had sent him to have a Kourken 
portrait taken. “Not that | want the damned 
thing,” he growled, ‘but you know how 
women arel’’ Kourken’s eyebrows flew up 











and, though he kept his temper, he let it 
be known that he was not terribly interested 
in the sitting. ‘Why don’t you go on a diet?” 
he asked. ‘‘Because,’’ the customer snapped, 
“| love to eat.’’ Kourken shrugged and pro- 
ceeded with the sitting, all the while joking 
with his sitter and acting his own independent 
self. Several days later he discovered that 
the man was the leading banker and richest 
man in all of Pasadena. Today he and his 
family are all customers of Kourken. 
Kourken can be diplomatic when neces- 
sary. A young Naval officer and his mother 
came to the studio one time to have the 
young man’s picture to his 


taken prior 


KOURKEN 


departure overseas. He wanted a portrait 
like that, he emphasized, selecting a certain 
pose in the window, and Kourken proceeded 
accordingly. In a couple of days the proofs 
were ready but, while the young officer was 
delighted, his mother declared she did not 
like them at all. Kourken immediately made 
a second set of negatives, just to please her. 
He doubled his order, naturally, nor is it 
surprising that this family has returned to him 
for years. 


While 
reasonable request he absolutely refuses to 


Kourken will accede to any 


(Turn to Page 47) 
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song in your heart 


DATA: 


WE HAVE no lighting information for this picture and 
the sketchy. The cologne 
bottles and package were photographed on Super XX 
film, developed DK-50 at 68. 
The Process Ortho, 
developed for four minutes. A projection was 


remaining data are rather 


five minutes in 
shot 


for 
lettering was 
in D-1] 


made on 


on Contrast 


then Illustrators Special from the two nega- 


tives 


CRITICISM: 


NO MATTER what may be said about this print, pro 
or con, it the grade of 
tones to be found photographically. Even had we not 
been told that the contrasty shot of the lettering was 


presents just about longest 


superimposed on the other negative, that would have 


been obvious from the sharpness of the lettering com- 
pared with the out-of-focus effect of the bottles, espe- 
cially the upper one. Also, if this cologne comes in 
two sizes, why is the large box with the smaller bottle; 
if not, why show two bottles of apparently different 
sizes? The effect is confusing. 


Stradivari is of course just one of Prince Matcha- 
belli’s several perfumes and colognes, so it is the 
Matchbelli name that is important. His name, therefore, 
should have been more clearly rendered on the bottle 
caps and on the box, where it is not only largely 
obscured but badly out of focus. Next in importance 
is the Stradivari label, brought out well on the lower 
bottle but indistinct and fuzzy on the upper. We have 
emphasized before the 
respect to names and 


urgency of 
labels and this holds true no 
matter how elaborate or pictorial the composition may 
attempt to be. The maker wants to sell his product; 
if his name and his label are illegible his money is 
wasted and his effort fails, as does the photograph. 


legibility with 


The bottles themselves are poorly rendered, being 
covered with blotches and blobs that destroy what are 
evidently carefully designed outlines and decorations. 
Together with the unsuitable background selected, the 
result is spotty effect making it difficult 
to separate one from the other. The billowy effect at 
the bottom of the print the bottle 
and makes it look as if it cracked. Another 
distracting feature is the horizontal line through the 
center. This seems to be resting on the 
divides the illustration into 
two equal parts. The lighting brings out the texture 
and arrangement of the background far more than 
it does the shape and decoration of the bottles them- 
selves. From the heavy shadows (note the one cast on 


an overall 
reflects on lower 


were 


the cap of 


lower bottle and almost 


the box) it seems evident that an unsuitable, contrasty 
lighting was used. 


Such a thick, heavy background is quite out of 
place for small objects. Next time try a softer material 
or use a plain ground, somewhat lighter in tone, such 
as provided by the roll paper which is readily avail- 
able for background use today. As a matter of fact, 
for a subject like this it would doubtless be better to 
base the set-up on sheets of glass, bringing out the 
details with light from underneath and the rear, part 
of the light being reflected from the background. 
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TWO WAYS TO DAYLIGHT 
By Harold Christopher 





MARK SHAW 





ANY PHOTOGRAPH by Mark Shaw, whether for an editorial or for an advertisement, 
bears a hallmark as easy to recognize as the sterling stamp on silverware. These two 
different problems — the editorial photograph and the advertisement — usually 
require different solutions. Yet every Shaw photograph is indubitably — Shaw. 

The salient characteristics of a photographer's style are illusive. In the last 
analysis, it's not what camera, what film, what exposure he uses as much as how 
he uses them. And Mark Shaw’s individual style has won for him the Art Directors’ 
Club Gold Medal for two consecutive years. 


Nevertheless, as we might examine the palette an artist chooses or his color 
preference, we can examine a photographer's selection of tools. One of the most 
important of these photographic tools is light — especially Shaw's light which is 
soft, luminous and yet clear enough to reveal full detail. Like many modern fashion 
photographers, he prefers unadulterated, old-fashioned daylight to any modern light 
source, speedlight included. Again, like other fashion photographers, Shaw would 
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Reprinted from Mademoiselle; Copyright Street & Smith Publications, Inc., 1952. 


find it impossible to run a business successfully 
if he were to depend exclusively on the whims 
of the weather, particularly whimsical in 
New York. Daylight shooting would also 
drastically limit the working day, arbitrarily 
ending a sitting that ran into late afternoon 
or early evening whether it was completed 
or not. 

For this reason, Shaw has always paid 
close attention to devising light sources to 
simulate daylight. To achieve the kind of light 
that produces pictures with rounded contours, 
he experiments constantly. Two years ago he 
constructed a battery of thirty-six 500-watt 
lamps arranged in six rows, each operated 
by a separate switch so that they could be 
turned on in various combinations. He called 
this his “artificial skylight’’ because with 
it he could approximate daylight so closely 
that it was often impossible to distinguish 
the resulting photograph from those actually 
shot with daylight. 

Not satisfied with that, last year he 
invested heavily in a complete Ascor speed- 
light outfit, custom-made for his lighting 
requirements, which he now uses most of the 
time instead of incandescents. There are 
several advantages to speedlighting: 1) Shaw 


This photograph and the one opposite are from 
the national advertising campaign of Vanity Fair 
Mills, Inc. 


can achieve tremendous 
light without the 
incandescents 


concentrations of 
wilting heat of 
make an_ hour's 
session an ordeal for the most professional 
model; 2) with properly synchronized speed- 
light, shutter speed is ruled out as a variable 
factor in determining exposure because the 
light output is instantaneous and constant; 


intense, 
which can 
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This photograph and the one opposite are reprinted from Mademoiselle; Copyright Street & Smith Publications 
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3) then, too, speedlight is fast enough to ize it to achieve his compositions as, for 
stop action, and although Shaw seldom uses example, in the current series of Vanity Fair 
it to give the feeling of speed, he does util- advertisements in which the whirling gowns 
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often describe a decorative pattern in space. The outfit operates at five 


thousand watt- 
Shaw’s Ascor equipment consists of seconds and requires six condensers to power 


four light stands, each holding two reflectors. it. When all the units are in use, it takes 














Two more photographs from the national advertising 


campaign of Vanity Fair Mills, Inc 


about thirty seconds to repower the lights 
between exposures. 


Because both speedlight and _ incan- 
descent lighting are available to Shaw, it 
might be expected that the light quality in 
one set of photographs would look unlike 
the light quality in the other. But, since both 
light sources were designed to approximate 
daylight — and do, he’s not always certain 
which pictures were shot with which lighting. 

Perhaps the best proof of this is the 
fact that for three years Shaw has shot 
Vanity Fair advertisements, following the 
identical basic format. Some of the photo- 
graphs were shot with daylight, some with 
incandescent, some with speedlight, yet they 
all retain the same ‘‘family’’ look of rounded 
illumination, soft contours and _ delicate 
delineation of the lingerie. 


With incandescents, Shaw over-exposed 


for a dense negative, under-developed to 
compensate. With speedlight, he still over 
exposes one stop for a dense negative but 
gives it normal development. 

During the time while the Vanity Fair 
format was gradually evolving, the technique 
was changing and even the dark gray 
seamless paper background (which started a 
whole new trend toward the dark background 
for lingerie ads and the low-key rather than 
the high-key photograph) was becoming 
darker and closer to black. But all through 
this process, the pictures retained their 
identity and were instantly recognizable to 
millions of magazine readers. The unifying 
element was again that X Factor — the 
individual style of the photographer 

Mark Shaw is as progressive as his 
studio equipment, and always eager to add 
to his complement of cameras and _ light 
sources as fast as better products are 
developed. He uses every type of camera in 
his work from an 8x10 view to Contaxes 


(Turn to Page 46) 

















DATA: 


THE LIGHTING for 


sisting entirely of 


this portrait is a bit unusual, con 


four Sun-Spots. The one at right 
front, placed high, is the main source light and that at 
the camera, level with the lens, is the fill-in. A third, 
at the left side of the the hair light, 


while the fourth illuminates the background. The expos 


diagram, is 
ure was one-fifth second at F/11 on Super Pan Press 
Type B film, developed for six and a half minutes in 
DK-50, one-to-one. The print is a projection on Opal 
G, developed for two minutes in D-52, one-to-two. 


CRITICISM: 


THERE IS 
this young nurse, 


something very pleasing in the portrait of 
faults. The 
very good and because 


expression is one of the first things (if not the first) 


despite a few obvious 


expression in particular is 
that the buying public looks for in a portrait, expres 
sion must be one of the professional’s prime aims. 

critic, however, the 


From the standpoint of the 


first thing one 
the white 
accentuates 


sees when viewing this photograph is 
cap and this at the same 
the hair. Omitting the 
Sun-Spot used as the hair light would have obviated 
this chief difficulty. It could still 
to a large extent by burning-in the hat while enlarg 
ing (hold your hand over the 
the reproduction and 


nurse's time 


the untidiness of 
have been corrected 
upper left corner of 
note the improvement). This 
should also have been done in the case of that part 
of the collar like the 
cap, practically a flat white. These two irregular areas, 


nearest the comera which is, 
the highest lights in the picture, cannot help but detract 
from the face. 


While this was planned for a broad lighting, it is 
both too flat and too broad for this young lady's face. 
Had the main source and the fill-in been reversed the 
face would have had more roundness. The retouching 
leaves much to be desired as it has run the nose right 
into the cheek, making the nose look much wider than 
it really is. 


The background has been well handled and except 
for that part of the collar already mentioned the stripes 
of the blouse and the straps of the apron have been 
well retained while at the same time nicely subdued. 
The negative seems well exposed and developed but 
the print is slightly under-exposed and under-developed. 
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KODAK OFFERS YEAR-ROUND PROMOTION PLAN 


BY CHARLES ABEL, A.R.P.S., HON.M.PHOTOG. 


CONTINUING PROMOTION — as every photographer 
knows — can do a great deal to promote and build 
business. However, certain factors definitely determine 
the success or failure of promotional plans. Some of 


these include the frequency, quality, and general slant 
of sales building aids. Others involve the timing and 
the soundness of the basic appeals selected. 
Throughout the years 
produced their own 
these have been quite 


many photographers have 


promotional materials. Some of 
successful. 
who has ventured into this field has learned that the 
production of good promotional materials is expensive 


— and that it requires experienced direction. 


However, anyone 


Because this is a common problem with all portrait 
studio owners, the Eastman Kodak Company has for 
some years been exploring ways and means of making 
a sound promotional program available to all photo- 
graphers at a reasonable cost. Through the economies 
of long-run printing of promotional materials for direct 
‘mail, reception room use — combined 
with individualized imprints to slant cppropriate mater- 
ials specifically for each studio — they have been able 
to build up such a program. When combined with 
advertising mats for spot 
announcements, the program 


window, and 


newspaper use, radio 


and window streamers, 
they now offer covers practically all needs at a cost 
of less than $10.00 for each complete promotion. 

This 1953 promotion plan — just announced — 
is based on such 
Four big campaigns, covering the themes most requested 
by photographers, are included. They will be: 

1. Children’s Portrait This will urge 
parents to keep a continuing professionally-made por- 
trait record of their children. 


exactly comprehensive coverage. 


Promotion. 


2. Mother’s Day Campaign. To urge portraits as 
gifts for Mother on her day, May 10. 

3. A general Family Portrait Promotion. This will 
suggest that 
portrait made. It is not, however, linked to any special 
occasion. 


everyone in the family should have a 


4. Christmas 
will be that “Your portrait makes the perfect gift.” 


Portrait Campaign. The theme here 

Each of these campaigns will be built around the 
same type of format which this past year has resulted 
in steadily increasing business for photographers who 
have participated in the Kodak program. In other words, 
there'll be an eye-catching counter card which may 
also be set up in a window or display case, if desired. 
Then there'll be 


A booklet of radio spot announcements will 


related window streamers and spots. 
be pro 
vided, if desired, and newspaper mats tying in with 
the campaign will be available in one and two column 
sizes. 

The big item in each of these campaigns will be, 
however, a right-down-the-alley direct mail piece, with 
the photographer's name prominently imprinted on the 
front and his logotype on the back. These promotional 
self-mailers are hold 
interest, and produce positive action — and orders — 
for your studio. They're printed in two 
feature top-quality illustrations. 

As for the distribution of 


photographers are offered a choice of two plans. First, 


designed to attract attention, 


colors and 


these direct mailers, 


you can have the mailers sent direct to your studio 
and handle the addressing and mailing yourself. Or, 
if you want to avoid putting your own time and effort 
this work, Kodak will handle 
your personal and confidential mailing list for a very 
modest charge. 


into the addressing to 


This addressing service is the first that has ever 


been offered photographers on any similar promo 
tion plan, and it's expected of course, to be extremely 
popular. It eliminates the one final problem which 
causes many studio owners to hesitate at using direct 
mail. 
Photographers 
being notified of 
What 
anticipated by noting the many 


following which Kodak 


throughout the 
the details of this new program. 
probably best be 
letters 


country are now 


results it may bring can 
such as the 
the Photo-Art 


received from 
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Studio of Willoughby, Ohio, in 
paigns the 


the cam- 
promoted during the 


relation to 
company has past 
year. 

The letter reads: “Dear Sirs: For quite some time 


now | have wanted to get a letter off to you saying 


how much | appreciate the advertising campaigns you 


have prepared for us 

‘With the help of these programs, my sales are 
steadily increasing every month 

‘| sincerely hope this service is never discontinued 


as it would not only be a great loss to me but to 


many other photographers who, | am _ sure, derive 
similar benefits to mine.” 

There is no such thing as a 100% complete mail 
ing list of portrait studios, as we know from our own 
daily 


continuous checking of our own master list of 


the photographic profession. If, therefore, you have 
not received information about this 1953 plan through 
the mail — or perhaps neglected it for one reason or 
another — we suggest you write the Eastman Kodak 
Company, Advertising Department, 343 State St., Roches 


ter 4, N. Y., for the complete details. 


I11—RESPONSIBILITIES OF MANAGEMENT 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


IN CONSIDERING the relationship of its management 
to the successful operation of any business enterprise 
through any impressions makes on 
the public, we must first of all be certain that those 


upon whom devolves the responsibility for the contin- 


the management 


ving success of the business be extraordinarily equipped 
for the task. 


The prime requisite, of course, is a thorough know- 


ledge of every facet of the business, down to the 
smallest details. Secondly, the heads of a business must 
recognize the human element in business today. If 
these essentials are present, the management of any 
business, large or small, can’t fail to make a favorable 
impression on the public, and thus make the business 
and the product or service it offers acceptable to the 
public. If these essentials are present, together with a 
good product or service, a business has every right 
to expect a 100% yield from the dollars it invests in 
an advertising program. 


There is really nothing complicated about 


knowhow is 


good 


management when present. As already 
set forth, this is the first requirement. The second is a 
third, 
a good product or service, and the final requirement 
enthusiasm. With all of these 
must follow that all of the other 
the kind of 


results 


human, unselfish, common-sense approach. The 
— faith and personal 
elements present, it 
desirable attributes also are present — 
that 
employees of average ability — the kind of leader- 


leadership gets better-than-average from 


ship that is reflected throughout the entire organiza- 


tion and which, in turn, is reflected in 


that is offered the public. 


the product 


Honesty in business, as in all other phases of this 
existence of ours, is not only the best policy, it is the 
only policy. A business, like an individual, gradually 
that 
in the public mind 


character. The characteristics make a 


individual 


takes on 
man stand out as an 


also make a business stand head and shoulders above 
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ts competitors. 
A reputation for integrity is as necessary and as 
valuable to a business as it individual. We 


know the business houses in our community and over 


is to an 


the country on which we can depend in every respect, 
just as we know the dependable individuals. There is 
no better basis for public acceptance of a product or 
service — basis for 


good will — than dependability. 


there is no better prestige and 


On the other hand, there is no poorer advertise- 
a business than a 
And 


doesn’t 


ment for reputation for 
that 


skillfully we try 


lacking 


integrity. let's not kid ourselves such a 


reputation however 
to hide it 


advertising. 


spread, 
under an artfully conducted program of 

We don’t need to be reminded that word-of-mouth 
advertising is the most powerful medium in the world. 
The shabby act performed against a 


employee or a customer, 


supplier, an 
itself under the 
glore of public opinion, and barrels and barrels of 


soon finds 


whitewash won't brighten the character of the business 
that perpetrates it. 

The management of a business is responsible for 
policy, establish its 
reputation. We like the businesses that have a high 


and the policies of a business 
reputation for the way in which they conduct them- 
selves generally; for the kind of goods they handle; 
for the type of service they render; for the way they 
their their 
employees; for suppliers. 
This 
on its various publics. We dislike the kind of busi- 


treat customers; for the way they treat 


their 
makes a favorable 


the way they treat 


kind of business impression 
nesses that have bad reputations in one or more or 
all respects. They have made an unfavorable impression 
on us. 

So we take our business to the factory, the dealer, 
the office with the good 
The businesses with good reputations go forward to 


the store and reputation. 








sustained 


success. The businesses 


with poor reputa- 
tions may exist for a while — may even appear to 
be successful for a while — but eventually they will 
start down the road to failure. 

There is no substitute for honesty, dependability, 
for integrity in These characteristics will 
make an impression on the public far more valuable 
than any other type of advertising that could be con- 
ceived. It is the very basis, coupled with a good 
product, priced right, for any kind of an advertising 
program that is designed to sell the product or the 
service a business offers. 


business. 


In these days of atomic bombs and jet planes, in 
an age when science has taken over, it may appear 
to be old-fashioned to spiritual note in 
the considerations of how best to gain public accept- 


revert to a 


ance of a business and a product it 
fact is that the 
“Do unto 


sells, but the 
the Christian 
others as you would have them do 
unto you,” gives us an exact formula in capsule form 
for the relations between management and employee 
and the relations of a business with 


one great concept of 


world, 


its customers. 

If we measure our business activities by this stand 
ard, if we adhere at all times to this principle, we'll 
not have to worry about the public impression made 
by the management of a business and we will have 
erected a solid foundation on which 
advertising program. 

Next 
or the personnel, 


to build our 


shall 


with which management 


month, we consider the organization, 
surrounds 
itself, and survey the public-impression factors involved 


in this phase of business. 


DISPLAYING OLD PICTURES SELLS NEW ONES 


BY OSCAR J. SMOLKA 


WHAT DO PEOPLE do with the thousands of banquet 
and convention photographs made every year, besides 
sticking them away in the bottom dresser drawer? 
One excellent answer was discovered by our firm of 
Oscar & Associates, specialists in 


convention photo- 


graphy, at the 1951 meeting of the American Urological 


The American Urological 
Association display of 
past convention pictures, 
which caused Mr. Smolka 
to write the accompany- 
ing article. 


Association at the 
Chicago. 


Palmer House in our city of 


As official photographers, our staff 
by the crowds surrounding one of the many 
tion exhibits. It 


was amazed 
conven 
was 


not a demonstration of a new 


development in the annals of medicine, but a display 
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of the annual banquet pictures of the Association, dating 
back to 1904. Besides the fascination of the pictures 
themselves, additional 
identification of most of the 
pictured. 

Fortunately for Doctor Wirt B. Dakin, the Associa- 
tion’s historian who assembled the exhibit and made 
the identifications, 


interest was aroused by the 


thousands of members 


most people make no more use 
of their convention photographs than hiding them away 
and forgetting them. For 20 years Dr. Dakin has been 
collecting as many of the organization’s past pictures 
as he can unearth. Of the task of collecting them, Dr. 
Dakin “Some of the very early pictures 
presented to me by older members. 


their own handwriting — 


says: were 
Identifications in 
sometimes not without signs 
This 
represents years of begging, borrowing — 
stealing. Occasionally, alcoholic 


of tremor — are of especial interest. collection 


yes, even 
bribery has been re- 
sorted to in the acquisition of a photograph.” 

The collection has grown through the years until it 
now contains 49 groups presenting a pictorial history 
of the Association for 47 years. However, only about 
half of the almost 10,000 faces in these photographs 
been identified, 
mat borders of the 


have numbered and listed on the 
Strangely enough, the 
work of identifying the pictures from the first 30 years 
has been easier than that for those of the last 15. 
Doctor Dakin has found that a good picture tells 


a better 


pictures. 


story than a lengthy historical description. 
Certainly it has more interest value. Evidently such an 
exhibit creates a desire in the individual member to 
collection of convention pictures taken 
within his period of membership. We found this to be 
true, for the display helped increase our sales to the 
Association delegates. 


start his own 


It not infrequently happens that one studio will 
retain the convention photograph contract for a par- 
ticular organization over a period of years. In such 
cases both excellent advertising and added sales can 
result from a search of the negative files so that a 
complete set of the older prints may be displayed in 
just this manner. Also convention photograph sales can 
be increased for all studios if the idea of collecting 
such pictures can thus be developed as a new hobby. 


Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 





GB CAMERA LENSES, by Arthur W 
lee. 5x7'2, 142 pages, 109 text 
Cloth, $2.50, postpaid. Publisher: Pitman. 

This handbook first appeared in 1925, has gone through 
numerous reprintings and now comes forth in this third edition 
completely revised and brought up to date. It is a book of 
first principles about 


Lockett, revised by H. W 


illustrations and diagrams 


lenses and lens accessories and is as 
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easy to read and understand as any book about such ao subject 
can be. While it is basically adaptable to all 
a British book and therefore 
lenses made in England or 
fessional who wants 
definitely helpful 


lenses, it is 
mentions almost exclusively 
in Europe. Nevertheless the pro 


to know more about lenses will find it 


BB ARGUS 35mm GUIDE AND REFERENCE BOOK, 

HB MODERN ROLLEIFLEX AND ROLLEICORD GUIDE, by Dr 
Kenneth Tydings. 5x7%, 128 pages, profusely illustrated. Paper, 
$1.95, postpaid. Publisher: Greenberg. 

Two more in this highly popular and rapidly growing series of 
guides, each devoted to a specific make of camera manufac 
tured or available in this country, issued by this publisher 
All are alike in treatment, the first section being devoted to 
the actual operation of the particular 
models, the second 


camera or its 
to all) a highly condensed but 
complete basic course in photography, and 
the third explaining certain specific uses for which the camera 
is fitted. Necessary tabular matter brings each book to a close 


various 
(uniform 
nevertheless very 


GB BIGGER AND BETTER: THE BOOK OF ENLARGING, by Don 
D. Nibbelink, F.R.P.S., A.P.S.A. 5%x8%, 256 pages, more 
than 100 illustrations. Cloth, $2.95, Publisher 
Garden City 

Don Nibbelink, now technical editor of Kodak’s many publica 
tions, has one earlier book and a great many articles (some of 
which have appeared in our own pages) to his credit. He has 
much more 
to the point, he approaches any subject he tackles with exten- 
sive preparation and research so that, as a result, a Nibbelink 
book is a very complete and authoritative work. This, which 
devotes 18 making 
to advanced control 


postpaid. 


a facile style which makes for easy reading but, 


chapters to enlarging from simple print 
processes {including the latest — mono- 
chrome-dye printing) is no exception, and it’s very cheap at 


the price 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Mallinckrodt Chemical 
proved Ready-Mixed 
linckrodt Jiffix, 
fixer for films, 


Works, St. 
Liquid Fixer, 


Lovis announce Im 


improved version of Mal 
well-known complete ammonium thiosulphate 
papers and plates with hardener solution 
Needs only dilution with water; when fresh 
will fix at least 100 average rolls or their equal. Improved 
Jiffix produces only type 302 stainless 
steel; while shelf life is 
Detailed 


bottled separately 


corrosion on 
type 316, 
to 24 months 


nominal 
negligible corrosion on 
140% — from 10 
ture free on request 


increased litera 


Enteco Industries, Inc 
folder with 
required for 


, will send you on request 10-page 
easy-to-use tabulations 


most 


showing adapter rings 


American movie and still cameras and 
lenses. For still camera lenses screw-in and grip-on rings are 
listed while second tabulation lists 


lenses with 


103. movie cameras and 


similar information 

Bausch & Lomb Optical Co. has two new cameras for 
photomicrographic One applies Polaroid land camera 
to B. & L. photomicro equipment permitting finished prints in 
one minute, very important specimens are short-lived 
because it is immediately possible to make additional 
if errors have occurred in exposure or focus 
Other is 


work 


where 
shots 
Prints are 3\%4sx4/% 


Eyepiece Camera attaching directly to microscope 





Bausch & Lomb’s new Eyepiece Bell & Howell #221 
camera for photomicrography 8mm motion picture 
projector 


Bell & Howell Co’s. latest is Bell & Howell 221 8mm 
Movie Projector, unusually compact, weighing only 12 pound 
putting more light on screen than any other 8mm projector 
Ground-glass viewing screen on camera attachment permits using 500-watt lamp. Quiet in operation, lubricated for life 
selection of field, focusing of microscope with fecusing mag operates on 90-130-volt a.c. Has lifetime guarantee. Self 
nifier and taking picture without interruption, even to observ contained in smoothly moulded maroon and gray case, side of 
ing specimen while exposure is made. This takes either 2x3" which snaps off exposing film handling parts. One switch 
or 35mm film. Complete viewing head attaches to any mono controls lamps, motor and rewind. Film gate swings out for 
cular microscope having 23mm eyepiece tube sleeve. Beam- easy threading. Hinged reel arms fold into case when not 
splitting cube reflects 10% of light emerging from microscope in use; hold 400’ reel. Many other features. Price $99.95 
to focusing screen, balance to camera. Shutter cocks auto (Ilustrated) 
matically; speeds are 1/10th to 1/200th second plus time 
and bulb. All optical elements are Balcoted. (Illustrated) Strobo Research, 4351 N. 35th St., Milwaukee 1¢ 
announce portable dry battery unit SR Stroboflash I! 
using two 225-volt dry batteries in series, eliminating tedious 
Eastman Kodak Co., Rochester 4, N. Y. has new Kodak care necessary with wet cell equipment and damage which 
Standard Flasholder featuring new type bracket permitting rapid can be caused by accidental spilling of acid. For fast pan 
removal for off-camera use, improved lamp socket and ejection film developed seven minutes in DK-60a 
system, improved battery positioning system; eliminates special 220; for color 35-45. Capacitors charge directly from battery 
shorting plug when using extension units. Takes SM and 75 making firing possible every three to 
midget photoflash lamps; is powered by two C cells or Kodak not heretofore available in 


guide number is 


four seconds, rapidity 
commercial portable speedlight 
B-C Flashpack. Is wired in series; has exposure table on Eliminating vibrators, transformers, rectifier 
reflector. Has mnon-kinking flexible cord with ASA _ bayonet meons trouble-free operation. One set 
connector protected by moulded Tenite cap. Price only $8.25 2,000 flashes under normal use. Lamp mounts easily on most 
including Kodak 2-Way Flashguard. (Illustrated) types cameras without special brackets. By 


tubes and switche 
batteries will produce 


plugging in 20 
extension cords up to three lamps may be used from one 

Kodak Standard power pack. May be used as slave unit by simple photo 

Flasholder electric cell attachment. Streamlined case is gray and black 
lamp housing gray, both being made from rugged, scuff, and 
scratch-proof U. S. Rubber ‘‘Royalite.’’ As handsome an 
outfit as we have ever seen. Price with one lamp, less mount 
ing bracket and batteries, $99.50. Batteries cost $7.50 each; 
mounting bracket (to mount lamp on flash gun) $1.25. These 
are special introductory prices, subject to change without 
notice 


Bolsey Corporation of America’s latest is 35mm Model A 

Bolsey Camera priced only $39.75; enables beginner to take 

90% to 95% outdoor pictures with one quick setting: for 

black-and-white he just lines up three red lines and shoots 

for color two red lines and one green. Conventional scale 

and descriptive markings on shutter face and lens take care 

Nuclear Products Co., 10179 E. Rush St., El Monte, Calif., of more advanced users who scorn such simplicity. Only 


” “9K /Q" 
after working closely with several large photo-finishers, has 3°x4-3/16"x2-5/8", weighing less than 12 ounces and fitting 


designed new Commercial Staticmaster Brush, with four brushes in palm of hand, Model A has F/4.5 lens, coated and color 
and upper and lower grids, which can be installed as integral corrected, with special 44” focal length allowing wide picture 
part of automatic continuous printing machinery or may be area and amazing depth of field. Has internal flash synch. for 
used separately for individual processing. Removes all surface all lamps; body release and interlock system to prevent double 
static, dust and lint before printing, eliminating specks and exposure or double winding; newly designed view finder; other 
white spots on prints. Designed from strictly practical, func new and important features. (I/lustrated) 

tional point of view. Price and details on request. (Illustrated) 


Commercial Static 

master Brush, special 

ly designed for pho- Latest Bolsey camera, 
to-finishers. the Model A 
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The #1 Staticmaster 
Brush in its new, 
modernized design 


Nuclear Products Co., 10179 E. Rush St., El Monte, Calif 
have redesigned and modernized their 1” Staticmaster Brush 
Now moulded of pearl gray static-free Plaskon, it features unit 
onstruction combined with modern design. With one sweep it 
multaneously removes static, dust and lint, object thus neu 
tralized remaining free until re-charged by friction, handling 

rubbing. Despite improvements, efficient production due to 
ncreased demand makes new model possible without 
easing price of $4.95. (Illustrated) 


in 


Eastman Kodak Co Rochester 4, N. Y. is once again 
pplying well-known Century Master Studio Outfit as follows 
OA Century Master Studio camera finished in two-tone gray 
acquer with burgundy red bellows, $240.00; Century Master 
Studio stand, $260.00; 21 Century sliding ground-glass car 
riage, $130.00. Outfit complete as above, $625.00 


Ansco, Binghamton, N. Y. has announced availability 

of Hypan black-and-white Motion Picture Film in 8mm and 
émm magazines ot these prices, including processing: Twin 8 
$3.80; 16mm, 50’, $5.50; both including tax. This is 

new improved Hypan recently announced as available in 
rolls and has daylight exposure index of 40, tungsten 32 
Image tone is blue-black, whites are clear and crisp, grado 


tion moderately brilliant 


Eastman Kodak Co Rochester 4, N. Y. has new inexpen 
ve Kodak 2-Way Safelight for use with either one or two 
vfelight filters Screws into overhead or wall socket; will 
uminate either general crea entire darkroom or specific 

working surface. With one 3'%x4% Wratten OA  safelight 
filter and 5-watt 110-130-volt lamp — $4.50 

Sun Ray Photo Co. add two items to their long list of 
ands and lighting equipment. One is sturdy, versatile No 
16 Spotlight, costing only $55.00 completely assembled. Pro 
vides clear, sharp light permitting perfect tone quality; assures 
dependable results long service. Bi-Post base porcelain socket 
keeps lamp filament always in perfect alignment; yoke bracket 
makes possible tilting in any position and retaining it firmly 
Amply ventilated; nterior sprayed with heat-resisting paint 
Exterior finish is black wrinkle. Operates on 110-120-volt 
) or d takes 500- or 750-watt T-20 or T-24 lamp. Other 

No 


Jo. 9 Studio Stand in three sections that fold or set 


~ 


Sun Ray’s new #9 Studio Stand at left; at right the 
#16 Studio Spotlight on the same stand 
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up quickly and surely. Has wide-spread triangular base riding 
on ball-bearing wheels. Simple finger-tip sliding section (patent 
applied for) makes base automatically operable. With mere 
twist of thumb-lock, three legs fall into position and lock 
in place; one simple upward movement of center flange closes 
them. Strong enough for all types studio lights. Locks securely 
at any height from 40” to 8%‘, folds to 39”, is portoble. Leg 
spread is 28”. Finished in black wrinkle and chrome. Price 
$30.00. (Both illustrated) 


The 8x10 is not his favorite, by any means, because 
the long focal length needed to cover a large negative 
affords a shallow depth of field; a model posed within 
this narrow space can’t move without some part of 
herself or her clothing going out of focus. Some clients, 
however, find this size easier to retouch where added 
art work is wanted, and contacts from it easier to 
appraise. 

The 8x10 view camera that Shaw uses is an Ansco 
with a complete array of Ektar lenses. He also has a 
4x5 Linhof and 4x5 Graflex with six inch and eight 
and one-half inch lenses. Then there are two Automatic 


Rolleiflexes, two Contaxes, and, his current favorite, 


the new Hasselblad. The use of small cameras is usually 


confined to editorial illustration because of advertising 
clients’ preference for larger negatives. However, some 
clients do agree with the photographer that the spon 
taneity of pose possible with the smaller cameras 
balances out the advantage of larger original contact 
prints. 


Processing is especially important for small nega 
tives. Mark Shaw has so standardized his developing 
and printing procedure that his darkroom manager 
knows exactly what Shaw wants when he first views 
a negative. Plus X is employed for all 35mm and 120 
film. Super XX is used for all larger sizes. Ektachrome 
is the exclusive choice for all Shaw’s color work. 

To devclop the 8x10 Super XX film, he specifies 
DK-50, diluted two-to-one. This developing solution 
produces the type of rather soft negative that Shaw 
prefers. For roll film, either Plus X or Super XX, he 
uses the now obsolete DK-20. Although this developer 
is no longer marketed in packaged form, Shaw likes 
it better than the solution that took its place, so his 
darkroom man mixes it from its chemical components. 

The temperature for all developing is seventy 
degrees, mechanically maintained with a water-temper 
ature-control unit. Most cut film is developed for seven 
minutes, while roll film is given about seventeen min 
utes in eight-reel Nikor tanks. 

For color development, Shaw adheres to the 
manufacturer's instructions precisely. He follows the 
usual practice of commercial photographers in buying 
large batches of Ektachrome at a time, and running 
a color test on each batch before using it on an 
assignment. When the test indicates that filters are 





But he 
doesn’t employ filters for special effects, preferring to 


necessary for color correction, he uses them. 
achieve any desired color change by means of variation 
in exposure. 

Shaw occupies one of 
in New York. His gray and white building on 
Thirtieth street is the oldest houses in 
the Murray Hill section. Shaw owns it, works in it, lives 
The 


wrought-iron 


the most unusual studios 


East 
among town 


in it. front house is pure New Orleans with 


the 
Inside, with another Southern touch, a patio separates 


grillwork painted traditional white. 
the main house from a two-storied carriage house, not 
visible from the the Shaw 
Studio. 

The young man who owns this studio, and does 
so much work for national advertisers and magazines, 


street, which has become 


is a native New Yorker. Shaw left a beginning career 
in photography when he was 
the day of Pearl 


called to active duty 
the 


then ending 


Harbor to serve five years in 
pilot 
on VJ day as a captain in the Air Transport command. 
Immediately on his took the job of 
photographing for Harper's Bazaar and running their 
photographic later he opened his 
own and now finds himself at the head of a steadily 
going studio. 


air force, first as a fighter and 


discharge, he 


studio. Two years 


Kourken 


Continued from page 2¢ 


be “pushed around” and will indicate promptly that 
this is his studio and his work, and that he will take 
the pictures in the best way he knows, the way he feels 
is right. As a rule the customer is so pleased with the 
final result that no matter how difficult he may have 
been originally, he will agree with Kourken. Only once 
has Kourken encountered a completely hopeless crank 
and on that occasion he refunded the money and 
refused to have any further dealings with that sitter. 
“The 


Kourken, 


most important thing in a portrait,” says 
“is character. It is not necessary for a man 
to be handsome or a woman to be beautiful for either 
to be a dramatic subject for a good portrait. You can 
paint your picture with light and shadow, making it 
as interesting and intriguing as 


if a@ man were an 
Adonis or a woman a Venus.’ Expression is another 
all-important point for which he strives, and to achieve 
that he goes all out to make his sitters comfortable and 
happy. Music, an informal lunch, tea, anecdotes — he 
tries everything. In every instance a different approach 
is required but, says Kourken, just as every successful 
physician has what is called a “good bedside manner,” 
a successful photographer has what he calls a “good 
lens cloth manner.” 

Kourken today is becoming increasingly interested 
in motion pictures, educational movies in particular, 
because this is a challenging field and, in addition, 
the pay is lucrative, and he feels that he now knows 
enough about it to venture forth with some independent 


short subjects. This may eventually lead to a good deal 








CONSTANT TEMPERATURE 


for Film Processing 


-4 


WATER 


MANY 
PROFITABLE 
USES 


SAFE 
DEPENDABLE 
ECONOMICAL 


Al 
WATER VU. 


fae ii lel’ 
WITHIN '4 F 

Reported 

by Users 


PRECISE 
CONTROL AT 
LOW COST 


THERMOSTATIC QJI[V PS RE) WATER MIXER 
Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of pres- 
sure or temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery. 

Because it gives the most precise control ob- 
tainable it is recommended by leading film manu- 
facturers. It is a necessity in all photographic dark 
rooms, a must for color work and matrices. Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 


Photo Developing 
Supply Fixture $-4629 


Easy to Read 
4" Dial 
Thermometer 


Helps to Eliminate 

Costly Mistakes, 

Delays, and Waste 
Assures Better 


of Materials 
Quality Negatives 


Temperature Range 


Safeguards Valuable 
60° to 125 F. 


Negatives 


Backed by 60 Years of 


Experience in Water Temperature Control WRITE 


for 
CIRCULAR 


THE POWERS REGULATOR CO. 


CLY-| 
PRICES 
3403 Oakton St., Skokie, Il. 


Please send copy of Circular 358PD and prices to 


Name. 





Firm 





Address 
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CHAMPION 
NEGATIVE 
ID ENTIFIER | 


AGAIN AVAILABLE 
FROM THE ORIGINAL 
MANUFACTURER! 


Fits any studio or view camera, 5x7 or 8x10; 
8x10 back supplied with or without 5x7 
adapter. Replaces present back, numbers 
negative and, at time of exposure, eliminates 
all future worries about negative identifica- 
tion. 


Unconditionally guaranteed; may be re- 
turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 with 4-digit unit; $35 with 3-digit; 
Now Tax Free! 


Ilustrated circular on request. 


CHAMPION «—xor" 


327 Main St. Orange, N. J. 
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PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
a finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


prrite for QSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 











Cee yet ee iviaa the needs 

Ratepessee it es atisfying the needs 

THE FINEST of vere of the hag organize 

tions in the coun’ 

CAMERA REPAIRS United Pre ber por Mog.—C.8.5, 

—N.8.C.—DuMont—B'klyn Novy 

IN THE Yord—Chase Nat'l Bonk—N.Y. 

Police Dept. hundreds of others. 

COUNTRY All Types of Camera, Shutter & 

lens Repairs. No job too large 

ot too small. Estimates Given 
On Request. Write Dept. PP 


| 
ADAM ARCHINAL corp. wv'i n'y 


of travel but that Kourken no longer minds. He thinks 


“tq SOM YR. 


that one of the essentials for photographic success is 
in avoiding narrow specialization. This he has achieved 
so far by varying his studio portraiture with informals 
and movies of weddings, the commercial movies we 
have already mentioned, covering an occasional party, 
and even such off-trail assignments as photographing 
an appendectomy or an autopsy though of the latter, 
he says, he wants no more. Variety of effort keeps 
one young in spirit and filled with good ideas, thinks 
Kourken and after ail, even in portraiture, an idea’s 
the thing. It is because of Kourken’s innate curiosity, 
resulting in a never-ending flow of ideas, that success 
is at his studio to stay. 





MISCELLANEOUS 


SCHOOL PHOTOGRAPHERS — Take Notice!! Friendship Photos 
(2%2x3% prints on dull double weight paper) made from either 
your original half-5x7 negatives or from a glossy print which 
you supply us, $3.50 per hundred. If we make a copy add 
50c for that. Friendship Photos make it easier to get school 
contracts. Write us your requirements today! Kehres Studio, 
2112 Lee Rd., Cleveland 18, Ohio. 11-4 
CANDID WEDDING photographers, increase your business 200% 
by mailing our illustrated booklet to prospective brides. This 
booklet entitled ‘'So You're Going to be Married,"’ with 12 
candid wedding illustrations, is building business for photo 
graphers throughout U. S. Sold to only one photographer in 
each area on a first-come first-served basis. A trial will con 
vince you that this is the business-getter you have been look 
ing for. Send for sample and details to Clyde R. Telaak 
Studio, 3090 Main St., Buffalo, N. Y 10-3 








Low Priced School @ Club Folders 
PHOTO MOUNTS 

Send $2.00 for large variety sample 
assortment folders and easels. 


Musical, Non-Musical, 
ALBUM oe Baby, etc. 
Stereo 


JOSEPH ROBIN 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 











THAYER & CHANDLER /. / -/ 


SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN ST@FE.) CHICAGO 7, ILLINOIS 





Put profit-boostin 
glamour in your 
holiday pictures J 


with Du Pont “Arrow” Pan Film and “Velour Black” Paper 


Whether your subject’s a popular portrait 
or a jewelry item...Du Pont ‘‘Arrow”’ Pan 
Sheet Film gives you a negative that com 
plements your skill. It’s a fast film and it has 
extremely wide latitude . . . produces well- 
rounded, long-scale negatives that print 
easily. 





And for glamorous prints packed with 
appeal, you can depend on Du Pont “Velour 
Black’’ projection paper . . . top choice in 
high-ranking studios from coast to coast. 
Its rich, velvety blacks, delicate tones and 
purest of whites add a look of luxury to 
your subject. 

Holiday season is coming up. Scores of 
people want portraits. They’re a perfect gift, 
something recipients can’t buy themselves 
And dozens of merchants want ‘glamour’ 
pictures of the kind that sell expensive mer- 
chandise .. . fine furs . . . fashion accessories 
... glassware ... jewels... sterling silver 

“‘Arrow”’ Pan and “Velour Black”’ are an 
ideal combination for assignments like these 
They’ll help you create eye-appealing, easy 
selling pictures. Try them... you’ll quickly 
understand why prominent portrait and com 
mercial studio operators prefer these and 
many other Du Pont photographic products. 
E. 1, du Pont de Nemours & Co. (Inc.), Photo 
Products Department, Wilmington 98, Del 
aware. In Canada: Consult your photographic 
dealer or Canadian Industries, Ltd., Montreal 














PER s 














080% ADDIVJE23a07 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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and School Work — Send for Descriptive Literature 


2095 Moore St. 


THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax —— Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers —- A camera That Is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 











QUANTITY PHOTOS 


You get the money — we do the work. 
Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10’s as low as 5c each. Send now for 
free samples and price list. 

MULSON STUDIO 


P. O. BOX 1941 BRIDGEPORT, CONN. 











PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coost since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn. 2-tf 


LOW-COST PHOTOMOUNTS from manufacturer without dealer 
markups. Attractive wood grain gray, 3x5, $3.00/100, $29.00/ 
1,000. Rich maroon, feather-edged, $3.80/100, $34.00/1,000 
Most sizes in stock. Free sameles. Gray, 5x7, $4.80/100, 
$45.00/1,000. Maroon, 5x7, $5.60/100, $50.00/1,000. Dis 
counts 2% to 10% F.O.B. here. Penn Photomounts, Glenolden, 
Pa. 10-3c 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have theretore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 12-tf 


We Pay HIGHEST PRICES 


FOR 
Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 





PLASTOFILM, INC, Wheaton, Illinois 











NO WONDER PROFESSIONALS USE THE 


RICHARD PRINT WASHER 


$22.50 


Ta 


Triple Jet Action— 
Constant Washing 
Continuous Bottom 
Drain Removes 
Hypo Faster 
Compact; No 
Moving Parts 
@ Acid-Resistant 
Wont a larger washer? Watch for our @ One-year Warranty 
new 30” model made of revolution- @ 10-Day Money 


ary Royalite. Write for information Back Guarantee 


RICHARD MANUFACTURING CO. 





1502 E. Colorado Dept. C-11 Glendale, Calif. 


NAME OF LOCAL DEALER 
Send Free Literature Send Washers $22.50 ea 
Name 


Address 
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BIG SALE. Real bargains. All goods sent on 15 day trial, 
money freely refunded, if not satisfactory. 10%” Bausch & 
Lomb wide angle F/18, $15.00; 8%” Cari Zeiss Protar wide 
angle Ser. V, F/18, $55.00; 6%" Schneider Anguion in barrel, 
F/6.8, $40.00; 7” Bausch & Lomb Protar Ser. V, F/18, wide 
angle, $40.00; 8%" Bausch & Lomb Protar wide angle Ser. V, 
16” Dallmeyer 3A, F/4, Waterhouse stops, 
Goerz Dagor F/6.8 in Acme Synchro shutter, 
Carl Zeiss Tessar, F/4.5, in barrel, $60.00; 
Paragon, F/4.5, new, coated, in shutter, $40.00 
Platystigmat, F/8, in barrel, $15.00; 12” Voigt 
lander Heliar F/4.5 in barrel, $90.00; 12” Schneider Xenar 
F/4.5 in barrel, $110.00; 12” Bausch & Lomb IC Tessar, 
coated, in shutter, F/4.5, like new, $125.00; 19” Goerz 
Dagor F/7.7 in barrel, $275.00; 14” Carl Zeiss Tessar F/4.5 
in barrel, $200.00; 15” Eastern Optical iens F/8, and prism 
$125.00; 12” Bausch & Lomb IC Tessar F/4.5 in barrel, 
$100.00; 12” Cari Zeiss Protar F/7.7 in shutter, $180.00; 
12” Bausch & Lomb Protar F/7.7 in shutter, $175.00; 12” 
Ilex Paragon F/4.5, new, in barrel, $140.00; !6%2” Heliar 
F/4.5 in barrel, $180.00; 16%” Goerz Dogmar F/5.5 in 
barrel, $150.00; 18” Bausch & Lomb Unar F/4 in barrel, 
$150.00; 16” Ilex Portrait lens F/4 diffused focus, $75.00; 
15” Wollensak telephoto F/5.5 in barrel, $100.00; 15%” 
Wollensak Velostigmat F/4.5, diffused focus, in shutter, 
$140.00; 14” Schneider Xenar F/4.5 in barrel, new, $160.00; 
12” Wollensak Velostigmat, new, in barrel, $165.00; 5%” 
Car! Zeiss Tessar F/6.3, focusing mount, $30.00; 7” Carl Zeiss 
Tessar F/4.5, sunk mount, $50.00; 5%” Schneider Xenar F/6.3 
Compur shutter, $30.00; 6” Goerz Aerotar F/6.8, Betax 
shutter, $40.00. Hundreds more. State requirements. Send for 
new list of lenses. Fifty years without a displeased customer 
Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y 11-1 
AIRBRUSH RESTORATIONS, black and white or color, oils, 
landscapes Quality guaranteed, dependable service 
Shelton, 207 Union St., Bennington, Vt 
FOR SALE: 5x7 view camera, $25.00; Folmer tripod, 
Turner-Reich F/7.0, shutter, $80.00; Zeiss WA _ lens, 
slide projector; 8mm movie camera, EK reflex cheap 
list. Ed. LaRue 34 N. Marshall St., Lancaster, Pa 
PORTRAIT SERVICE for discriminating photographers. Retouch 
ing problems solved when sent to me. Fine work and correc 
tions, guaranteed. | can reduce your cost with my complete 
printing service. Paul M. Rensch, 434 S. Main, Springfield, Mo 
11l-lc¢ 


WE CAN SAVE YOU MONEY ! ! 


use all or a portion of these services 
® Retouching ® Coloring ® Heavy Oils 
® Printing @ Enlarging © Copies 





fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 
“The Photographer’s Finisher’’ 














stop overdeveloping 
strobe negatives! 
start using EDWAL 
* super-12 


You can get fine grain and plenty 

of contrast in strobe (electronic 
flash) negatives without overdevelop- 
ing by using EDWAL SUPER 12, the 
long scale developer. 

Scientific and practical tests indicate that 
EDWAL SUPER 12 is the best, most 
versatile developer for strobe work, as 
well as for press and other types of 
photography requiring high emulsion 
speed and full contrast. 

SUPER 12 is available at your dealer's 
—ready-mixed in quart or gallon bottles. 
“MODERN DEVELOPING METHODS” (3rd 
Edition)—Send 25c with name and size of 
your camera to Dept. PP-10 TODAY. 


SCIENTIFIC 
PRODUCTS CORP. 
Ringwood, Illinois 





ERTLER PHOTO EQUIPMENT 








113 St. Clair Ave. N.E. Cleveland 14, Ohio 











NEW FALL CATALOG 
JUST ISSUED ... FREE! 


Write for the 16 page issue showing 
MORE NEW SALES IDEAS FOR STUDIOS 


[_] PROOF ENCLOSURE SLIP 
(Samples Sent On Request) 


|_| JUST MARRIED BANNER 
a RICE BAG (Envelopes) 
NEW DELUXE BLUE GARTERS 


PROOF AND DELIVERY ENVELOPES 
(Samples Sent On Request) 


[] CUTS FOR ADVERTISING 

[] PHOTO MAILER PRICE LIST 

"| BABY PROMOTION TOYS 
TRICKS AND NOVELTIES 








CATALOG? WRITE FOR YOUR COPY 


Minneapolis 9, Minn 





DID YOU GET THE 40 PAGE 1952 | 











BANISH DARKROOM GREMLINS 
with the NEW, — 
IMPROVED se 


© New ultra-modern, functional design 
e Polished stainless steel Polonium housing 
Ebony enamel handle 

Fits user’s fingers—insures proper use 


Eliminate those gremlins of the 
darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
formerly used for print spotting 
and opaquing for more profitable 
tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staticmaster over the film or -sur- 
face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


Professional 
3” size 


~ 


Yo 
ba ee 


oy 


Buy Staticmaster at your local photographic dealer's 
or sent postpaid if cash with order. 


NUCLEAR PRODUCTS CO.‘¢ eee a 
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SAVE $90.00 


BRAND NEW 
4x5 


BUSCH PRESSMAN 
CAMERA 


With Heliar F4.5 Coated Lens, Compur X-Flash 
Shutter, Meyer Rangefinder 


Now $139.50 


Regularly $229.50 


MAIL ORDERS FILLED. ADD POSTAGE. 


110 West 32nd St. © 113 West 31st St. 
New York 1, N.Y. ¢ LOngacre 4-1600 











FOR PEAK EFFICIENCY 


PLUS cuistanding Value... 


SELECT 


LIGHTING UNITS 


Achieve excellence in light- 
ing by using VICTOR A18 
Adapta-Lite on S3 (8’) 
Stand. It’s versatile de- 
signed for No. 4 Flood, 
500-watt Mazda, or flash. 


Complete, less bulb 


Only $24.90 


Write Dept. PR-11 for catalog. 


JAMES H. SMITH & SONS CORP. 


GRIFFITH, INDIANA, U.S.A 
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Sewice to the [Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











FOR SALE: 11x14 Century Studio outfit complete, $245.00; 
8x10 Ansco Studio outfit, three backs, $275.00; 11x14 view 
camera, case and three holders, $90.00; 12x20 Folmer banquet 
camera, 14” Goerz Dagor lens, $290.00; 8x20 Korona, case 
and film holders, 14” Dagor, L.N., $325.00; 8x10 Ansco 
commercial view, case and holder, sample, $210.00; 8x10 
Deardorff commercial camera, $185.00; 8x10 Century Universal 
view camera, $175.00; 5x7 Eastman view No. 2, case, 10 
holders, 72" Tessar F/4.5, shutter, $150.00; 8x10 Eastman 
view, 2D, new bellows, $90.00; 4x5 Graphic view, 10 holders, 
case, 6%” Dagor shutter, $150.00; 8x10 Grover view camera, 
12” Turner Reich F/68, Betax shutter, $189.50. America’s 
largest stock of guaranteed used professional equipment. We 
buy and trade. Established over 30 years. Mid-West Photo 
Supply Co., 27 E. Adams St., Chicago, Ill. 11-1 
8x10 FILM HOLDERS wanted. State quantity, condition and 
best price. Glenfaire Studio, 1924 Clark Ave., Cleveland, 
Ohio. 11-1 


FOR SALE: Beattie Portronic, 70mm; 6 — 100 ft. rolls 70mm 
Supreme film; Morse B-5 developing outfit. Complete $650.00 
Practically new. Write Coronet Portraits, 904 Jay St Sacra 
mento, Calif. 11-1 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, efc., promptly 
The publishers will appreciate being advised when employ 
ers fail to accord this courtesy to employees 











PORTRAIT PRINTER — Man experienced in quality printing 
Finest equipment, pleasant working conditions. Good future 
with security for right man. Write qualifications and starting 
salary. Evart D. Adams, M.Photog., 106 N. Main, Kokomo, 
Ind. 10-2 


PHOTO MOUNT FOLDERS 
Send $1.00 For Complete Sampler Kit PPD. 


This amount is credited to your account, if your future 
order amounts to $10.00 or more. Write for our new LOW 
prices today — on Albums, Matboards, Photo Mailers, etc 
YORK PHOTO MOUNT, INC., (Manufacturers) 
140 W. 22nd St., N. ¥. 11, N.Y. WaAtkins 9-2815 








Make up your mind- 


—once you've tried Probus Print Lustre you'll find you can’t get 
along without it. It’s tops as a medium—in oil coloring right 
through—from tinting to canvas—so say professional workers 


WOLFF & DOLAN °° California Street 


Son Francisco 21, Calif 











Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organizations Dates City Headquarters For Information 
otel Write 





Prof. Photog. Assn. Jan. 18-19, New Orleans Monteleone Calvin Blue, Sec., 1016 
of Louisiana 1953 Johnson St., Lafayette 





Southeastern Feb. 16-18 Atlanta, Ga. Ansley Don Barber, Sec., 
Photog. Assn. 599 N. Main St., 
Hendersonville, N. C. 





Photog. Assn. of Feb. 22-24 Lansing Olds Frank LeClear, Sec-Treas., 
Michigan 508 Hollister Bldg., Lansing 





Missouri Photog. Mar. 22-24 Kansas City Continental Frank E. Gress, Sec., 
Assn. 216 W. Park St., Brookfield 





Southwestern Apr. 19-21 Fort Worth Texas Moreland Herring, Sec., 
Photog. Assn. 417 W. Main St., 
Waxabachie, Texas 





Prof. Photog. Assn. April 21-23 Wichita Broadview Jerry Rogers, Sec., 
of Kansas 1420 E. 2nd St., Wichita 





Prof. Photogs. May 10-12 Des Moines Savery Harry A. Hollett, Sec., 
of Iowa 626 Sycamore Ave., Waterloo 





Florida Photog. May 14-16 Tampa Tampa Richard Phillips, Sec., 1107 
Assn. Terrace S. Florida Ave., Lakeland 





Illinois May 17-19 Peoria Pere G. H. Pilon, Sec., 
Photog. Assn. Marquette 208 N. Neil St., Champaign 











PHOTOGRAPHERS — IMMEDIATE openings for top notch photo PHOTOGRAPHER — ROAD work for high grade home portraiture 
graphers and printers: 8x10 industrial operators, Speed Graphic, in the south. Auto supplied. Good salary. Apply Moffett 
color photographers, photo mural printers, plant foreman, Studio, 30 S. Michigan, Chicago, II! 11-1 
slide-film strip technicians. Picture framer, to join, matte, and 

finish. Receptionist for new plant with commercial photography PHOTOGRAPHER TO MANAGE established ground-floor Michi 
experience. Completely air conditioned, 33 persons employed gan studio immediately. Excellent salary and commission. Ken 
Top salaries, overtime. Don‘t apply unless experienced. Phone dale Studio, Grand Rapids, Mich 11-2 
— write Charles Mayer Studior, Bowery at Center Sts., Akron, 
Ohio. 10-3 


MANAGER PHOTOGRAPHERS and non-photographic managers : 

with sales and promotion experience. Several excellent oppor- FI] M she) DERS 
tunities in a large chain studio organization starting January 

1953. Write full particulars. Personal interview will be ar- 

ranged. Write F-62 care this journal. 10-3¢ Completely Overhauled 


WANTED: SALESMAN for eastern, middie west and southwestern 


territories. Full time representation. Should have selling expe One Price —_ No Hidden Extras 
lence. Sprague-Hathaway, West Somerville, Mass. 11-1 10 Days Seevice 
ay: 


SALON OIL PORTRAITS All Work Guaranteed 
Siete ake daa Siivy le See j HOF Only Factory Approved Materials Used. 
ortraits of distinctive quality; life like color and texture— a" cy we. o. it 
executed entirely in hae brush work and giving a full oil Any size up to 5x7 — $1.75; 8x10 — $2.25; 
appearance. Most effective results on your QL, L or tapestry 11x14 — $3.00; 12x20 — $5.00. 
papers. 


DOROTHY CARVER STAFFORD NATIONAL FILM HOLDER CO., INC. 


Telephone Glens Falls 2-7025 ) : 
41 W. Meteo Dome Bs. Glens Falls, N. Y. 2330 N. St. Mary’s St., San Antonio, Texas 

















STROBOFLASH II 
THE GREATEST 
BATTERY PORTABLE 





STROBO RESEARCH MILWAUKEE 








53 


Professional 
Photographer 
November - 1952 








¢ 4 


aAAa a 


FINE-AND INEXPENSIVE 


Metal-Photo-Frames 


GUARANTEED 100 
alio 


* PICTURE FRAME MOULDINGS 
* PICTURES, FRAMES;.AND MIRRORS 


White Jor FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART\ SUPPLY. COMPANY 


280 GARNETT ST., ATLANTA 3, GA. 








Black, Gray or White 

Prrrracviey 2 IN] Roc: sackcrounn 

Gea maa E 6-Ft. width x 96” High $19 

ar. With 2-Portable Stands . $34 
(seamless cloth to 150”) 

am Inexpensive Draw Backgrounds 

re on track. Velour, Monks or Rep 

x (4 (send sizes. Prices, Samples) 
CAMDEN ARTCRAFT CO 

180 N. Wacker Dr., Chicago 6 











PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Mannafactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 











EVERYTHING PHOTOGRAPHIC 
New Extra Fine Grain Developer 
PROMICROI 
DEVELOPER REPLENISHER 
600 cc (20 oz.) $1.1 22 litre (90 oz.) $ 4.0 
950 cc (32 oz.) 2.00 0 litre (2-1/5 gal.) 10.75 
2‘ litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 





COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 

Much better to accept each job, send it to us, 
add your profit, and collect! 


Write for illustrated price list 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 








Sobiston 


PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 
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PORTRAIT PRINTER for leading studio, Denver, Colorado, for 
permanent position to replace head printer, who is retiring 
to California after seven years with this firm. He will remain 
to break in new man. Must be experienced in high quality 
portrait printing, processing, finishing, copy work and correct 
ing negatives with New Coccine and dyes. Capable of taking 
full charge of entire laboratory, managing and training other 
laboratory employees, and scheduling work. Ability to shoot 
portrait and commercial, repair cameras and equipment desir 
able. Must be consistently fast, accurate and energetic. Excellent 
working conditions, finest professional equipment, top salary 
State age, experience, references and salary desired in first 
letter to: Kurt Jafay, Jafay Photographs, 1601 Arapahoe, 
Denver, Colo 11-1 





STUDIOS FOR SALE 


ONLY STUDIO in prosperous California community of about 
10,000. Located in busiest part of town; street floor; fully 
equipped in every detail. Near largest military training camp 
n the west. Opportunity of a lifetime for couple or two 
partners. Present owner has to make change for family reasons 
For quick sale, price $4,750.00. Write R-71 care this journal 

11-1 


PORTRAIT STUDIO. Must retire. School contracts. Good work 
essential. Eastern Ohio. Well equipped. No coupons. Write 
G-16 care this journal 10-2 
MODERN STUDIO with excellent reputation for fine work in 
adjoining cities of 30,000, trading area 100,000. High class 
clientele and weddings Purchaser should be good photo 
grapher. Net profit $5,800.00 1951 without solicitation, cou 
pons, sales schools, etc Ambitious couple should make 
$10,000.00 profit per year. Have never tried to increase busi 
ness due to wife’s health which is reason for selling. Busi 
ness will stand strict investigation. Wonderful opportunity in 
a beautiful prosperous community. $5,500 00 with some equip 
ment, $8,500.00 with complete modern equipment. Logan’s 
Studio. 1731 Commerce Ave., Longview. Wash 10-2 





MEG 
co 


2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 





PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 

AND METAL PHOTO FRAMES 
NU-WAY COMPANY _ “rite fer 
1702 WEST CENTRAL AVENUE 
TOLEDO 6, OHIO 








Professional Dealers Who Want Your Trade 








AKRON, OHlO—Metzger Photo Supply Co., 1091-3-5 South 


Main Street; 52 East Mill Street. 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y¥.—Camera Exchange, Inc., 
AUSTIN 21, TEXAS—Capital Photo Suppli 


116 State 
2428 G 


Street. 


oer 





MINNEAPOLIS 2, MINN.—E€aostman Kodak Stores, 
South 5th Street. 


Inc., 114 





Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 





inc., 309 North 

















CHICAGO 2, ILL.—Eastman Kodak Stores Co., 
bash Avenue. 


133 North Wa- 





CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 





CHICAGO 6, 


ILL.—Norman-Willets Co., 316 West Washington 
Street. 


NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. eons ; 
NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. Re OE 4 : 
NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. UD eee ae, 
NEW YORK, N. Y.—Eastman Kodak Stores, inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. Bel cs 
NEW YORK CITY—George Murphy, Inc., 57 East 9th Street. — 
NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Stre 
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. Sad eee 
PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. pee eae Se 
PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 


ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave. 



































CINCINNATI, OH!|O—Eastman Kodak Stores, Inc., 27 West 4th 
Street. 


DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 


INDIANAPOLIS 9, 
Capitol Avenue. 


KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Wainut 
Street. 








Inc., 1635 Cali- 





IND.—The H. Lieber Company, 440 N. 





SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 
nue E 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, WASH.—fostman Kodak Stores, 
Avenue. eee 
SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
Warren Street. a 
TOLEDO, OHIO—George |. Kohne, Inc., 602 Summit Street. 
WASHINGTON 1, D. C.—fuller & d’Albert, 815 Tenth 

Street, North West. eae rE 








Inc., 1319 Fourth 











Inc., 





LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 


WICHITA, KANS.—Lawrence Photo Supply, Inc., 409-411 West 
Douglas. 





MEMPHIS, TENN.—The Memphis Photo Supply Co., 


123-125 
South Court Avenue. 


WASHINGTON 4, D. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West. 








FLORIDA EAST coast city, centrally located portrait, 
mercial. Best reputation; assured income; low overhead. 
mediate possession. Write P-82 care this journal. 


com- 
Im- 


10-2c 


PORTRAIT — 
11,000; 


net. 


COMMERCIAL: Prosperous mid-west city of 
location 50 years; a bargain at less than one year’s 
Write L-87 care this journal. 11-1 


ESTABLISHED PORTRAIT, commercial studio completely equipped, 
‘downtown, first floor. Steady going business, large drawing 
orea; excellent opportunity. Health necessitates change. H. L. 
Keller, 164 Division St., Elgin, It. 10-3¢ 


PORTRAIT STUDIO, downtown Seattle, Wash.; ground floor, 
well equipped and stocked. Must sell by end of year. Sacrifice 
at $4,000.00 cash or terms. Write W. Asher, Box 71, Bellevue, 
Wash. 11-le 


PORTRAIT STUDIO, fully equipped with two studio cameras 
two exposures on 5x7 to 11x14; one with 48” bellows, one 
view outfit 5x7 or 8x10 never been used, and everything else 
that a good studio would need. Established 1909, inventory 
about $4,500.00. $2,000.00 cash. | take my coat, hat 
and walk out. 48 years behind a camera is enough for J. S$ 
Corbitt, Route 5. Lynchburg, Va 11-lc 


will 


UNIVERSITY MICHIGAN, over 15,000 students, 
surrounding towns of 75,000. Good business and equipment, 
low rent. Take over immediately. $4,500.00 terms. Palmer 
Studio, Michigan Theatre Bidg., Ann Arbor, Mich 11-1 


and city and 


SACRIFICE LEADING modern studio, completely 
downtown first floor next to Kroger Supermarket 
for selling. Renewable lease. Douglas Studio, 
Benton Harbor, Mich. 


equipped; 
Urgent reason 
193 Michigan, 
10-3 





58 Day Street 


Coloring 
Water Colors 
Rubbed in oils 
Heavy Oils 
Printing 
Retouching 


Copy work 

Air brush specialty 
Restoration work 
Reproductions 
Enlargements 


Catalogue 





SPRAGUE - HATHAWAY, INC. 


Serving The Professional Photographer since 1874 


Upon 


West Somerville, Mass. 


Albums 

Frames 

Mouldings 
Moulding-Supplies 


Photo Mounts 
Custom made 

Folders 

Easels 

Mats 


Request 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitais; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION concerning our Deposit 
Syster, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Blidg., Cleveland 15, 
Ohio. 








PORTRAIT STUDIO — with complete finishing laboratory. 
Established ten years; in heart of business section prosperous 
East coast city of 130,000. Doing excellent business with steady 
yearly increases. Can easily return investment first year. Get 
in now on the Christmas business. Write S-53 care this journal 

1-1 


PORTRAIT STUDIO in the metropolitan New York area grossing 
better than $50,000.00 yearly. No coupons. School contracts 
and hotel tie-ins. Finest equipment throughout, including mo- 
tion picture, stereo, etc. School work. Christmas rush and 
advance bookings for candids, movies and stereo will bring 
good early return on investment. Recognized name and good 
will included in firm sacrifice price of $20,000.00. Write H-27 
care this journal 11-1 


MOST MODERN air-conditioned portrait-commercial studio Fort 
Lauderdale, Florida, located new shopping center adjacent 
parking area 2,000 cars. Fully equipped. Resident population 
36,000; seasonal 150,000. Ideal for man and wife. $10,000.00. 
Owner subject army recall. Write A-21 care this journal. 11-1] 


PORTRAIT STUDIO for sale or rent, $300.00 monthly including 
three-room furnished bungalow. $100.00 to apply on purchase 
price plus interest Excellent portrait equipment; excellent 
reputation. Owner retiring after 33 years. Jean & Jeannette 
Milo, 1377 - 9th Ave., San Francisco, Calif 11-1 


WANTED GOOD portrait and all around photo man or the 
makings of one, with a wife receptionist, to manage long 
established studio. Good income guaranteed plus percentage 
to purchase oll or part. Owner’s health forces retirement 
P. ©. Box 434, Encinitas, Calif. 11-1 





For The Professional Photographer 


Wide Background Paper in 24 Popular Colors 


107” Wide by 12 Yards 
107” Wide by 50 Yards 
Send For Color Chart 


DISPLAY PRODUCTS CO. ,,.'°%8,2:922%2" 


17, 04, Ne 


$ 5.50 per Roll 
$20.00 per Roll 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 
rae 4+ 
RETOUCHING — HIGHEST quality. Three-separation, also 
black-and-white. All work guaranteed. Mrs. D. H. Gaines, 
P. O. Box 1105, Homestead, Fla 9-6c 
EXPERIENCED RETOUCHER and etcher. Year round dependable 
service. School work accepted. Prices: 3x5, 50c; 5x7, 75c and 
$1.00. Mary Ebaugh, Stewartstown, Pa. 10-2c 
RETOUCHING — COLORING, highest quality at fair prices. 
Employed five years by Master photographer in east. Two 
conscientious artists help handle work. Paul Argenio, 18 Mar 
ket St., Pittston, Pa. 10-2c 
RELIABLE RETOUCHING service. Prompt work guaranteed, Long 
experience. Schleissner, 2219 - 77th St., Jackson Heights, N. Y 

11-le 





NEGATIVES RETOUCHED. High quality work, all types. Rea 
sonable and prompt service. L. Dee, 1335 Dunad Ave., Opa 
Locka, Miami, Fla 11-le 
NEGATIVE RETOUCHING and etching. 3x5, 75c; 5x7, $1.25 
Mailed special delivery. Emil Dauwalter, 3321 8th St., N.E., 
Washington 17, D. ll-le 














WRITE NOW FOR 
PRICE LIST & BROCHURE 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted”’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











COMMERCIAL PHOTOGRAPHER, 10 years of experience. At 
present is chief photographer for large industrial concern 
Would like to relocate. Free to travel. Write H-28 care this 
journal. 11-1 


““Norman Lorhammer Photographer, St. Peter, Minnesota, 
writes about his Poblocki display case 


Dear Mr. Poblocki: 


We are very pleased with the case, in fact, we are more pleased 
with that than any other purchase we have made. Being that we 
are in an upstairs location, it means more than ever to have a 
beautiful case in which to display our best work. | am sure the 
case will pay for itself over and over again. Thank you too, for 
the excellent service rendered. 


Yours very truly, 
Norman Lorhammer”’ 


Ah 
foblock L AND SONS 


2159 5S KINNICKINNIC AV MILWAUKEE WISCONSIN 
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PIONEERS IN THE 
MANUFACTURE OF 
QUALITY PHOTO PAPER 
SINCE 1895 


hhilborn 


PHOTO PAPER COMPANY 


IS EXPANDING ITS FACILITIES TO BEST SERVE THE 
EXACTING REQUIREMENTS OF THE 


DISCRIMINATING ARTIST-PHOTOGRAPHER 


We regret that the growth of our business has 
caused unavoidable delays in delivery recently. 
Our plant is now being expanded to overcome 
this difficulty. We expect to have these new 
facilities in operation shortly after the first of 
the year. We look forward to serving you in 
the future. 


2911 First Avenue East, Cedar Rapids, lowa 








DRY 75° 
8" x 10° 
c] Re}-}-) ¢ 
PRINTS 
PER HOUR 


with re--- DAKO 


ELECTROGLOSS DRYER 


Small enough to fit in any convenient space * 
large enough to dry glossy prints in quantity . < 
the PAKO ELECTROGLOSS is’ always 
HANDY — always ready to do a quality job. Y ae 
The 13!,” wide polished drum on this PAKO aan =e 
Dryer permits drying a variety of print sizes. PAKO Corporation 


Equipped with gas or electric heat. Thermostatic 1010 Lyndale Ave. North 
control plus variable drum speed provides easy Minneapolis 10, Minn. 


flexibility for best print drying results. , Ask your PAKO 


drying get a PAKO ELECTROGLOSS DRYER. mail the coupon. 
S Sin 


PAKO CORPORATION ::::.: 


1010 LYNDALE AVE. NO. « MINNEAPOLIS, MINN. L aty Zone 


i es ~ 


Please send us complete information on the 


For fast, convenient, economical glossy print Distributor or Beaxo ELECTROGLOSS DRYER 





q 
4 
| 
State 
iuidirtandaconsedis actcecanantaaal 
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HOLSON BRINGS YOU THE LATEST IN 
STEREO WEDDING PRESENTATIONS! 


—~. 


THE HOLSON WEDDING CHEST 
MODEL 3D-200 


A beautiful chest designed to blend with any furniture style. The 
bride will display it proudly on her living room table. Richly 
hand finished in two-tone Ivory. Durably constructed of heavy 
plastic. Softly lined with satin and velvet. 


Comes complete with the exclusive Holson ‘‘wedding white” self 
illuminated Stereo viewer. Slide compartment holds as many as 
80 slides. Unique Holson side cushions grip the slide mounts 
and holds them firmly, at the same time permitting you to vary 
the number of slides. 


Order the Holson Stereo Chest, model 3D-200, from your dealer 
or, stockhouse. 


ae Write for complete information about the correct way 
to sell Stereo for weddings, and the complete New 
Holson catalogue showing other fine albums. 
Holson 4 9 


Binders Holson Binders, Inc. 


Way) 
762 Wythe Avenue, Brooklyn 11, N. Y. 
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— 
Kod 
EKTACOLO! Kodak 
DEvELoree . ETACOLOR 
: STOP BATH 


mons 


Kodak Ektaeolor Print Film 


for Multiple Transparencies 


--- under your control 


Kodak Ektacolor Print Film is the ideal medium to use when you are making 
up an order of color transparencies for displays. It is regularly available in any 
size up to 16 x 20 inches . . . on special order, in any sheet or roll size up to 
39 inches in width. [t can be processed in your own darkroom, under your 
own control. 

You start with an Ektacolor Negative. Printing, by contact or projection, is 
almost exactly like black-and-white printing. Control, by dodging or masking, 
is possible. Development, using the Kodak Ektaeolor Processing Kit, is 
uncomplicated. In 43 minutes your positive color transparencies are com- 
pletely processed, ready for drying. 

Whether your order calls for one or a hundred transparencies, it will pay you 


to use Kodak Ektacolor Print Film. Ask your Kodak dealer for full information. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


TRADE-MARK 





You'll get selling 


Proofs with a 


Kodak Portrait 
Lens f/4.5 


Ask your Kodak dealer to show 
you the Kodak Portrait 
Lens f/ 4.5 

LIST PRICES 
12-in. £/4.5 in barrel... . $128.55 
16-in. £/4.5 in barrel .... 162.85 


12-in, £/4.5 in lex No. 5 
Universal Synchro Shutter . 158.50 


Prices are subject to change 
without notice. 


Proofs that are almost as flattering to your 
customers and to the quality of your work 
as prints from a retouched negative...a 
great sales advantage that is yours when 
you do your work with a Kodak Portrait 
Lens. It’s just like adding a trained, trust- 
worthy employee to your staff...an able 
salesman who can double as an expert 
retoucher. 

The Kodak Portrait Lens provides you 
with controlled softness, pleasingly flat- 
tering to older subjects at {/4.5, crisply 
sharp for baby pictures when stopped 
down. Utilizing a new principle of con- 
trolled diffusion, the Kodak Portrait Lens 
helps you to get exactly the degree of 
softness you see on the ground glass... in 
black-and-white film or in color. Expo- 
sures and development are normal. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





